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He gets into the reception room of the Ricks Lumber & Navigation Company, 
E R E B R E aL where he is greeted by an attractive young woman. Assuming she is a stenographer 100% : : : ’ : and not suspecting that she is Margaret Ricks (Anita Louise). daughter of the re- 

and ANITA LOUISE doubtable Cappy Ricks, owner of the firm, Bill strikes up a friendship and dates her 
for the movies that evening. 

in Then he is ushered into the office of Lloyd Skinner, (John Eldredge), general } 
manager of the lumbering end of the firm, where he is told there are no jobs. 

ae H E G O G E a T E R With Margaret’s help he finally gets to Cappy Ricks himself (Charles Win- 
ninger ), and Cappy. who is constantly at war with his two chief aids, Skinner and 

with Peasley, (Willard Robertson), hires Bill over their heads and assigns him to Skinner. 

Bill Austin (George Brent) seaman, U. S. Navy, loses a leg on the fatal last 
flight of the dirigible Macon. He sets out to find a civilian job in San Francisco. 

Bair eae That night Bill calls for Margaret and makes the startling discovery that he 
Charles Winninger has asked the big boss’ daughter to a movie. 

; Skinner, a meanie, assigns Bill to dispose of a huge supply of detested “skunk ) ) y 

John Eldredge . Henry O'Neill spruce” and Bill does so in record time. He accomplishes other “impossible” feats 
and becomes the firm’s star salesman despite the enmity of Skinner. This enmity 
is heightened when Skinner discovers he has in Bill a rival for Margaret’s affections. 

Joseph Crehan © Gordon Oliver o Eddie Acuff 

Directed by Busby Berkeley When the managership of the firm’s Shanghai office becomes vacant, Cappy 
Ricks decides that Bill shall have the job if he can pass several difficult tests. ; 

A Cosmopolitan Production (*NoTE) Billy encounters his first resistance from Cappy when he announces he intends 
to marry Margaret. ‘The resistance grows to outright opposition as Bill and 
Margaret proceed with their plans and finally, in a final effort to balk their departure 
for Shanghai after the wedding, Cappy purchases all available staterooms on an f 
opposition steamship line on which the young couple has planned to sail. | 

A Warner Bros. Picture 

*NOTE—This credit. must appear in the same trade mark lettering 
as used on the cover of Cosmopolitan Magazine. 

But through a ruse, Bill and Margaret manage to get aboard the vessel. 

‘Then Cappy discovers he has a lumber strike on his hands. The strikers refuse f 
to bargain with anyone but Bill, in whom they declare they have the utmost confi- 
dence. Frantically Cappy tries to get Bill back, but the ship is now many miles 
past the Golden Gate. The president of the opposition line cheerfully refuses to 
turn his ship back and Cappy, as a last resort, sends a wire to Bill. urging him to 
return even if he has to swim. 

QED Twenty miles out at sea Bill wraps a life preserver around himself and jumps 
overboard. Margaret, not to be outdone, follows him. When they get ashore Bill } 
settles the strike and everything is rosy. | 

Bill Austin George Brent 3 
Margaret Ricks Anita Louise 

Cappy Ricks Jess — nares. WVinninoer ; 

Liga Seianer 2 2 oe a Se eS John Eldredge Urhkors Ves 
Commander Tisdale Henry O'Neill | 
Karl Stone Joseph Crehan CHARLES WINNINGER—He would be a banker if he left stage and screen—He thinks 

: it is the most dignified of professions—Favorite playright and composer is George M. Gordon Oliver Cohan—His favorite stage role is Cap’n Andy in “Show Boat”—Outside of acting he is Bok Bisie Rddie Acut ust eeeeces music, oe was beeeee up oF aware child fe eet it a a ala eee aes on aes ast, dinner and supper—His father was an orchestra leader, his grandmother and grand- 
Retr easleg te 5 ees) Willard Robertson father great musicians.—His pet aversion is a questionnaire—he wishes he could have one 

: : single economy—he never uses any salt in his food, and his favorite dish is goulash made Browne Pierre Watkin from a special recipe which he won’t reveal—He sleeps in the open air, and plays golf, 
; ; Eiglen Atal handball and squash—Favorite authors are Alexandre Dumas and Victor Hugo—he Skinner's Secretary eten V alkis never reads the moderns.—His pets are all dogs and his automobiles all Lincolns—Is Letter Perhert: Rawlinson greatly in demand for character roles—Present picture is “The Go Getter,” now playing 

at thee en Theatre. He 
Helen Lowell ANITA LOUISE—An exquisite blonde of the fragile, ethereal type is Anita Louise.— 

We ME Barker Panes Basia She has just passed her twentieth birthday—Was born in New York City, daughter of 
a eel eh Ces agen es a a pease Sat ew a dealer in antiques—Attended the Professional School there and the Greenwood School 

a et </cenh sateaee e l for Girls in Hollywood.—First movie was as a child in “The Sixth Commandment,” with 
Cappy Ricks’ Secretary menetva ace Neil Hamilton—Other early pictures included “Madame DuBarry,” with Dolores Del Rio, Mrs. Blair Mary Treen “Millie” with Helen Twelvetrees, and “The Firebird”—Had a great break within the past 

: year, playing in three of the season’s greatest successes—‘A Midsummer Night’s Dream,” 
Edward Price “The Story of Louis Pasteur” and ORY ee ett picture, “The Go Getter,” 

in which she has the feminine lead opposite George Brent—It is scheduled to open next 
George Humbert 7 0 ee atthe So tis eee ees Theatre. 

Policemag 23 os Seer Seer ee oh Ed Gargan GEORGE BRENT—Tall, dark, handsome star, was born in Dublin, Ireland—Father was 
famed newspaper editor and fighter for freedom of Erin—As young lad, in Revolution - 
of 1924, George became motorcycle messenger for Michael Collins, rebel leader—Collins 
was assassinated ; a price was placed on Brent’s head by Great Britain—He fled to America 
as stowaway on a freight steamer—After the Revolution freed Ireland, he was granted a 
pardon and has been back there several times——Had much acting experience in Ireland 
and England with famed Abbey Players—Also took in stock in various American cities, 
notably Denver—When Warner Bros. wanted a leading man for Ruth Chatterton, a scout 

= suggested Brent—He played leads with Ruth, then married her; they’re now divorced— 
@ Last big picture was “Mountain Justice.”—Is 6 feet 1, weighs 175—Present picture “The 

noisucUugn Go Getter,” which comes to the oe. ccccccccnen Theatre next 26 
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GO GETTER STUNTS 

FISK & FISK TIE-UP 
EXPLOITATION 

YOUR EXPLOITATION CAMPAIGN 
TEST BASED ON 
FAMED GETTERS 

Here’s a display idea that can be 

worked in conjunction with a news- 

paper or in your lobby. Each day for 

a week in advance paper runs a pic- 

ture of “4 Great Go Getter In His- 

tory.” Under each picture is a cap- 

tion giving a hint to the identity of 

the famous Go Getter. For example: 

He always gets his man (J. Edgar 

Hoover) ; he brings ’em back alive 

(Frank Buck); he had a pastry 

named after him (Napoleon); he 

went a long way south to get what 

he wanted (Byrd); and PUBLIC 
GO GETTER No. 1 (George 
Brent). A few other names that 
could be used are Diamond Jim 
Brady, James J. Hill, Charles 
Schwab, and Sir Basil Zaharoff. Pic- 
tures of famous Go Getters sur- 
rounded by scene stills and mounted 
on a display board would make an 
interesting lobby display. 

® 

POLICE SEE SHOW 

Policemen and detectives can very 

appropriately be termed go getters. 

You might take cognisance of this by 

inviting the guardians of the law 

with the most distinguished records. 

SALESMANSHIP ANGLES 

In your campaign on “The Go:Getter” you will 
want to play up the exploitation on the salesmanship 
angle. And so we have listed below a number of 
easy-to-work suggestions for you to use as you see fit. 

GET GO GETTERS 
Might contact all large organi- 
zations employing a great num- 
ber of salesmen, and sell them 
the idea of buying blocks of seats 
for their own go getters. 

TIE-UP SCHOOLS 
Contact local business schools 
and try to work out a co-opera- 
tive campaign. Might give away 
folders captioned “Are You a 
Go Getter?” with simple test 
for the folks. 

RUN TEASER ADS 
Insert a number of gag ads in the 
personal notice column. “Want- 
ed—GO GETTERS to see a 
real Go Getter in action. Apply 
Strand Theatre box office.” Or 
you might use—“Learn how to 
be a Go Getter. Take lessons 
from George Brent all this week 
at the Strand.” 

FIND GO GETTER 
Conduct a search for the town’s 
outstanding Go Getter. Let the 

Chamber of Commerce choose; 
you donate either a trophy or 
other promoted prize. 

GO AFTER GROUPS 
Try to get parties of salesgirls 
from the larger department 
stores. If a large enough group 
turns out you can plant publicity 
getting across the idea that the 
girls are trying to find out how 
to improve their sales technique. 

ADS AS GIVEAWAYS 

Some of the ad mats illustrated 
in this book can be easily adapted 
to use as a throwaway to be given 
out to schools and_ business 
offices. 

BEST GO GETTERS 
Get after your local papers and 
try to plant a series of stories on 
local Go Getters. Writers can 
get plenty of good material from 
the big companies in your town. 
The stunt can be worked as a 
contest. Prizes to the go getter 
who submits the best exploit. 

AWARD JUNIOR 
GO GETTER CUP 

One stunt that always gets a big 
play from the newspapers is one that 
involves a tie-up with the youngsters 
who get subscriptions. The title and 
background of the film lends itself 
to a neat co-operative contest. You 
can award passes to newsies who are 
chosen as representative Go Getters 
among paper’s junior salesmen. Out- 
standing subscription-getter might be 
honored with a junior Go Getter 
trophy. See that the representative 
go getters as chosen by the paper, 
come to see a performance of “The 
Go Getter” at which time you may 
present the awards. All of this should 
result in a batch of stories and art 
with plenty of plugging for your 
show. 

» 

LOVE COLUMN ADS 

Picture revolves about a go getter 

boy and his adventures in trying to 

win the hand of a hard-to-get-gal. 

This suggests a teaser ad spotted un- 

der the “advice to the love-lorn” 

column in your local paper. You 

might pick up ad copy from layout 

with the heading: HOW TO BE 

A GOGETTER IN FIVE 

BREEZY LESSONS. 

¢ 

PEEPHOLE DISPLAY 
For an attractive yet inexpensive lobby display you 
could build a peephole box out of compo board. On 
the outside put catchlines like these: “Would you 
like to meet Public Go. Getter No.1? Would you 
like to see how a Go Getter makes love? Would 
you like to see why critics call ‘The Go Getter’ the 
most entertaining picture of the year?” Place appro- 
priate stills under each catchline. Curious looking 
into peephole read “Come To the Strand Theatre 
Next Week.” Simple enough but stunt is unusually 
adapted to this picture. 

¢ 

AIR GO GETTER 
Every town big enough for a radio 
station boasts a radio news commen- 
tator, who on occasions interviews 
outstanding people. Why not reverse 
this interview procedure by having a 
representative of your community in- 
terview the air columnist. His adven- 
tures as a go getter of the news could 
be made a great boost for the film. 

FOTOS OF GO GETTERS 
Send.a cameraman around to the busier sections of 
town taking shots of crowds on the streets. Each day 
blow up one picture and place circles around those 
who look like Go Getters. Then place photos in 
lobby or plant in paper. If persons inside circles iden- 
tify themselves at the box office they are your guests. 
Stunt has been worked before in tie-up with news- 
paper and has produced great deal of reader interest. 
You might plant a few leading business men in your 
crowd shots as a teaser. 

@ 

HONOR SCOUT ACES 
Arrange to invite boy and girl scouts who have the 
greatest record for outstanding achievement. Might 
get some extra space in the newspapers on this 
recognition of America’s young go getters. 

FISK & FISK BOOST PICTURE 
WITH BIG NATIONAL TIE-UP 

Fisk & Fisk, manufacturers of the Pat-A-Freeze, a 
new beauty aid that does away with the use of ice in 
home facials, is getting out 5000 three-color window @ 
cards, measuring 9” x 12”. These cards, containing 

¢ 

MOVING STAR DISPLAY 

For an animated lobby or out-front display you 
might get your artist to arrange figures of the stars 
to give the effect of chasing each other. Cartoon 
drawings of the bodies and superimposed heads 
would do the trick. Mount these cutouts on the 
rim of a wheel and build up display with scene stills. 
When in motion, interested onlookers will see 
George Brent chasing Anita Louise, John Eldridge 
chasing George Brent, and Charles Winninger chas- 
ing all three. 

¢ 

DRESS DOORMAN 

Dress your doorman in traditional 
high-pressure salesman style, (straw 
hat, cigar, loud clothes) and have 
him give a rapid fire go getter spiel 
as he sells your show to the folks who 
amble past your box office. 

a big plug for Anita Louise and the film, will be dis- 
. tributed to all their dealers, and package inserts will 

contain similar plug for your show. 
PLUG STORIES 

Peter B. Kyne’s stories based on the 
character Cappy Ricks, were very 
popular when they appeared in the 
magazines. You might be able to ar- 
range a tie-up with your local maga- 
zine distributor. Get banners on 
trucks and cards in windows. 

In addition to this promotion campaign, Fisk & Fisk are planning 
big ads in leading women’s magazines, and the Ladies’ Home 
Journal is sending out mailing pieces to 20,000 subscribers inter- 
ested in beauty culture. If you do not know names of local dealers, 
you can find out by writing: 

FISK & FISK, 230 FIFTH AVE., NEW YORK CITY 

PLUG WINNINGER 

Charles Winninger, who plays the 
part of Cappy Ricks in The Go Get- 
ter, achieved his greatest success as 
Cap’n Andy in the stage play and 
screen version of Show Boat. He has 
spent forty years of his life before 
stage and screen audiences. Cash in 
on his popularity by displaying stills 
as Cap’n Andy and Cappy Ricks. 
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STUNTS, STORE TIE-UPS 

VITAPHONE SHORTS EXPLOITATION 

SIMPLE SELLING SUGGESTIONS 
CONTACT SALESMEN WITH 

SNAPPY SALES LETTERS 

Salesmen will be interested in seeing your show, so 

why not make sure they know about it by sending 

out form letters to resident salesmen as well as to 

those stopping at local hotels. Here’s a sample of 

what we mean: 

Dear Mr. : 

I know that you, as a salesman will 

be interested in seeing the film story 

of the world's greatest salesman. 

You've undoubtedly read Peter B. 
Kyne's famous novel "The Go Getter" 
which ran in Cosmopolitan magazine, 
and now you're going to have a chance 
to see George Brent go into action in 

the title role of the screen play 
which opens at the ......-. Theatre, 
Of vesnesss, €S the, Super salesman 
who could sell anybody anything—even 
his boss, the idea of himself as a son- 
in-law. He wouldn't take a "no" from 
anybody, so he couldn't help but get 

"veses." 

You'll learn a few new tricks of 
the trade, and you'll have one swell 
time when you see this knock-down and 
drag-out romance that has more laughs 
and more action than have ever been 
crammed into two hours. Remember "The 
Go-Getter" is waiting for you at the 
cenreeee Lneatre, end I.hepe. to meet 

you there. 

Very truly yours 

Manager, Strand Theatre 

® 

STORE’S SALES CONTEST 

Get your local department store or stores to tie in 
with your show on a smash sales contest. Store pro- 
vides cash or merchandise prizes for the highest sales 
book handed in by their employees the week of your 
show’s run. Runners up receive guest tickets to the 
theatre, and if it’s feasible, how about a theatre party 
for all winners? Be sure to supply store with plenty 
of posters plugging the “Go Getter” angle of the film. 
Stores are good advertisers so tie-up should result 
in additional publicity. Contest should permit of 
attractive counter displays in the stores. 

¢ 

TIPS FOR LOCAL TIE-UPS 

INVITE HANDICAPPED 

Theme of the show is that people can achieve their 

aims in the face of overwhelming physical odds. Why 

not play up this angle by inviting the handicapped 

folks in your town to a special screening? Contact 

homes for crippled children and institutions for the 

blind and deaf. Should bring in good results and 

some favorable newspaper stories. 

® 

SHOW MODEL SHIPS 

With ship models figuring largely in the story, you’ve 

got a natural in a ship model building contest. It’s 

a popular lobby right now, so you should get a nice 

response. Display the models entered in your lobby, 

and they’re bound to attract interested on-lookers. 

You shouldn’t have any trouble getting a newspaper 

photographer over to take pictures. Prizes, which 

you promote, might be awarded on stage. 

+ 

THROW-AWAY FOR STORY 

Have your printer make up a throw-away folder to 

give your show that extra plug. Outside leaf has copy 

reading: “The Story of the Traveling Salesman and 

the Boss’s Daughter.” Inside page plugs your show 

with lines like: “They call him Go Getter George 

and, boy, does he go get her.’ “He was the boss’s best 

seller and his daughter's best feller.” Hand out fold- 

ers at hotels where conventions are scheduled and 

wherever else they'll do the most good. 

¢ 

CASH REGISTER FLASHES 

Have your artist make up a large cash register out 

of compo board. In the space where the sales are 

rung up you arrange to run a series of flash cards. 

Each card carries a one line summary of the sales 

adventures of George Brent in the picture. With 

each flash a bell rings just as an ordinary register 

might when the salesman-records his sale. A red 

light behind flash card would complete the attraction. 

SPOT ANNOUNCEMENTS TO 

REACH THE RADIO FANS 

Radio lends itself exceptionally well to a picture like 
“The Go Getter.” Spotted at the end of an adven- 
ture serial or news broadcast, these plugs should 
bring excellent box office results. 

V¥,-MINUTE PLUG 

ANNOUNCER: Do you like excitement? Thrills? 
Romance? Then here’s news for you, for that’s ex- 
actly what you'll get when you see George Brent, 
Anita Louise and Charles Winninger (Cap’n Andy 
of the Show Boat to you) in “The Gc Getter.” It’s 
the story of a go-getter guy who was pitched out of 
the sky and out of a job, straight into the arms of 
a beautiful girl. But she said ‘‘no,’ and her father 
said “no,” and it was up to him to make them both 
change their minds. You'll find out how he did it 
when you see “The Go Getter” now at the Strand. 

1-MINUTE PLUG 

ANNOUNCER: Today’s the day, folks! The 
greatest super-salesman the world has ever known has 
come to town. He can sell anything, and when he set 
out to win a girl a crash couldn’t stop him, the cops 
couldn’t stop him, her father couldn’t stop him—he 
simply had to have that girl. It’s George Brent, 
—Anita Louise is the lady of his heart and Charles 
Winninger (Cap’n Andy of the show boat) is the 
toughest father you ever saw, in “The Go Getter” 
which opens at the Strand today. It’s a knock-down- 
and-drag-out romance that has more laughs, more 
action in every minute than most people see in a life- 
time. You won’t want to miss seeing this guy who 
was his boss’ best seller and his daughter’s best feller. 
I'll be seeing you at the Strand. 

FIND LOCAL GO-GETTER 

Sell the super-salesman angle with a town-wide Go 
Getter search. Insurance and real-estate firms, type- 
writer agencies, wholesalers, electric equipment firms, 
and other concerns who employ a number of 
salesmen should be interested. Manager of each com- 
pany submits to you the best-selling stunt performed 
by one of his salesmen during the week before your 
show. Promote a prize that’s worth-while and intro- 
duce the winner from your stage. Contest should be 
judged on ingenuity used rather than size of sale. 

¢ 

YOUR VITAPHONE SHORTS 

Title is a natural for any number of local tie-ups. You shouldn’t have 

much trouble with catch-lines, and just to help you out, here are a few. 

BOOK STORE — In connec- 
tion with the sale of books like 
“Wake Up and Live,” and “How 
To Win Friends,” “Learn how to 
be a go-getter from these books, 
then see “The Go Getter” at the 
Strand.” 

NEWSPAPER COLUMN can 
run daily stories on successful 
personalities in town, under head- 
ing “Helpful Hints on How to 
Become a Go Getter.” 

TRAVEL AGENCIES — “Go 
Getters like to get where they’re 
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going fast — so they travel by 
American Airliners.” 

AUTOMOBILE DEALERS 
—“Go-Getters! Get where you're 
going in a 1937 Buick.” 

TELEPHONE AND TELE- 
GRAPH COMPANIES—“Go 
Getters don’t believe in wasting 
time—that’s why they use Postal 
Telegraph.” 

CLASSIFIED AD SECTION 
—“Every firm needs Go Getters 
— and every firm advertises in 
The News Help Wanted col- 

7) 
umns. 

“AIN'T WE GOT FUN” 
(Merrie Melodies, Tech.) 
That’s what your audience will 
be saying while howling at this 
sparkling cartoon! 

(7 minutes—No. 2209) 

“CRADLE OF CIVILIZA- 
TION” (Color-Tour Adven- 
tures.) All the glamour and 
charm of the old world is brought 
to the screen in this absorbing film. 

(10 minutes—No. 2309) 

“PORKY’S DUCK HUNT” 
(Looney Tunes.) Another 
mirthful Porky Pig escapade with 
the beloved cartoon character on 
a rousing duck hunt. 

(7 minutes—No. 2809) 

“CHECK YOUR CASH” 
(Vitaphone Novelties.) Luis 
Zingone demonstrates the unique 
card tricks which have won him 
international fame. 

(10 minutes—No. 2710) 

“A DAY AT SANTA 
ANITA” (Broadway Brevi- 
ties.) Here the cameraman takes 
you behind the scenes of the fa- 
mous racing rendezvous. 

(20 minutes—No. 2005) 

“MOVIE MANIA” (Broad- 
way Brevities.) Dave Apollon 
at his best, with some smart se- 
quence and a round of nifty 
rhythm. 

(20 minutes—No. 2029) 



PUZZLES IN MAT FORM 

OTHER NEWSPAPER CONTESTS EXPLOITATION 

CONTESTS FOR NEWSPAPERS 

ic fo fe Pe Pr yt [e PR ACROSS: 

10. A burden 

16. Atop 

17. Not out 

24. To dinge 

32. Rodent 

33. Painful 

37. Toward 

Mother 

Sole le [TIT leE[R 
SEARCH FOR BEST 
GO GETTER TEAMS 
Title of film suggests a number of 

contests that could be planted in 
newspapers playing up various types 
of go getters that are well known his- 
torical characters. For instance, you 
might stage a test for the greatest 
number of famous “Boy Wins Girl” 
examples from past history. Jacob 
had to work fourteen years to win 
Rachael. Paris started a war when 
he won Helen of Troy, etc. Other 
contests could be based on “How J 
Won My Bride’; “How My Hus- 
band Won Me’’; and for the best 
story of handicapped go getters such 
as Helen Keller, Robert Louis Stev- 
enson, etc. 

GO GETTER HUNT 
Go Getter stunt on the order of 

the popular treasure hunt can be very 
easily worked out on this film. Have 
a bannered truck in the street with 
sign: “dre You a Go Getter? Get 
Your Assignment here and Go To 
It.’”’ Girls pass out heralds to onlook- 
ers. Each herald has a number which 
corresponds with the same displayed 
in merchant’s windows or _ inside 
shops. Those receiving the heralds 
are asked to search out the store ex- 
hibiting the same number. First one 
matching number is awarded prize. 

CAMERA CONTEST 
We've a set of six “candid camera” 

stills, mounted on 14” x 11” card, 
showing a day in the life of Anita 
Louise. Swell for lobby display, and 
excellent material for editors who use 
stills instead of mats, they can readily 
be adapted to a local candid camera 
contest. Newspaper may print a still 
a day, and offer prizes for best cap- 
tions. Another angle is to bring out 
the best six candid camera shots tell- 
ing story submitted by local amateur 
photographer. Order “Anita Louise 
Day Stills’—15c, from Campaign 
Plan Editor, 321 W. 44th St., 
ji a ae, 

13. Printer’s measure 

15. Half an em 

18. Boat propeller 

20. To dispatch 

21. Hawaiian food 

22. To harvest 

25. Plural ending 

27. Elevated abbrev. 

28. To belabor 

30. Brave man 

40. 

41, 

42, 

44, 

1. One who goes and gets 

11. Measure of length 
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35. African antelope 

36. Latin and 

42. 
38. 
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Seventh note 

An age 

Lightsome 

Title of the picture 

DOWN: 

- Depart 

- Unit 

. Fire arms 

. Plural ending 

. Letter after s 

. Walked 

. Long period of time 

. Road 

. Male star 

. Female star - 

- Woman’s name 

. Group of atoms 

. Sun god 

- Mixed type _ 

. Half a quart 

. Plate 

. Sitting place 

- Sea eagles 

29. By 

31. For example (Latin abbrev.) 

33. Chant 

34. To send out 

37. Also 

39. Part of to be 

41. East Guiana 

42. By 

43. Twelvemonth 
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Puzzle and Solution on Mat No. 201—20c 

WORD HUNT FOR PUZZLERS 
Here’s a simple brain teaser that should interest puzzle page 

fans and shouldn’t be too hard to plant. You could break it up 

into a four day contest by running five problems each day. Or 

a two day stunt by dividing into two parts. The words below all 

begin with GO. Add as many letters as directed and follow the 

definitions. When the list is finished correctly send to the GO 

GETTER Editor at the Theatre. The first 25 correct answers win 

guest tickets for the picture. 

1. Add 5 letters tg Go and get.an ancient giatt...ceccccnnencuianrinnns GOLIATH 

Gee ee ae roe ge emt og. Oatmicie pee ee eS GOBLET 

Se ore 2 apa eMac: ao Serene pe iaeiorte noe cls ai GODIVA 

4 pee St ene-awho acts a8-alr-agetitcs 8.3. GOBETWEEN 

5. 0“ 60 UK old India town famous for gems... GOLCONDA 

6.2 OR SO AOS er ae et peteraten waerimen writer. 2 oo... GOETHE 

fs. ORB) SS erat SPO OF V RUICRL casted tact: GONDOLA 
Be rt Os Aa Aa gtthor of Vacarol Wakeheld..<... GOLDSMITH 

ORIG Set 2 AY Bante aad Sa ae Megs i.) || Siar ahd Sirti SO eS on GOOBER 

ee ee er ee ah it Shakespeare's “Téinpést” GONZALO 

Pad eae a POS AA frican anthropoid apes. 2S “GORILLA 

foe ee U Baerowing American rodent... GOPHER 

ee eo of medieval orchitecttr én. GOTHIC 

pO ReMi “cea cea taee iit) eae. Sa Ie. | || eae 

15,08 G0 Sie Poe aithering: aie Splendor. 
16... coh auninteoneilin mauniatn teenie aes AOA GAA AROMA OR scarsiiesustiin GOLDENROD 

| Pamala Seibel a tke S|. |! 2 ee RRR An GODDESS 

Be ol ye Pie | eae ee COMONRLE OUR ON AS 5 ni oiees GOBI 
BD GPL FR ee Oo eee eer at Nantisith. 2.2 GODFATHER 

2. “6 “ “ “ “ one who gets what he goes after... GO GETTER 

The Mystifying Maze con- 

ceals the sentence "THE GO 

GETTER: HAD:.TO GET 

THE “SLUE- VASE: TO 

GET THE GAL. The solu- 

tion begins with the circled let- 

er. Then move up or down, 

right or left, and end with the 

circle which contains the pe- 

riod. The Mystifying Maze 

has been used with much suc- 

cess by showmen in various 

pate of the country. 

E JOE 
E |T |G/O}G| 
Mat No. 101—10c 

FILM FANS TEAM 

ROMANTIC STARS 
Newspaper columnists and fan 

magazines have written reams of copy 
on the screen’s newest real-life roman- 
tic team, George Brent and Anita 
Louise. From time to time others are 
paired. Why not a contest to let the 
fans team their favorites? Plenty of 
hints can be given as to the character- 
istics of both parties. And lists of ro- 
mantic pairs most nearly, in the opin- 
ion of the judges, like those of the 
majority of newspaper reports, are 
winners of guest tickets. A few names 
linked by the writers are: George 
Brent, Anita Louise; Wayne Mor- 
ris, Jane Bryan; Glenda Farrell, 
Drew Eberson; Dick Purcell, June 
Travis; and Jane Wyman, Myron 
Futterman. 

DRAWING CONTEST 
Have a newspaper print the out- 

line of George Brent or Anita 

Louise’s head. Alongside this outline 

drawing place a half-tone of the pic- 

ture. The gag is to offer prizes for 

the best drawing in the outline of the 

half-tone picture. Be sure the half- 

tone is larger or smaller than the out- 

line drawing so that contestants will 

not be able to trace the picture. 

Drawing classes and amateur artists 

should be interested in this one. 

GUESS THE SIZE 
Get your local paper to run a cou- 

pon with questions as to the correct 

size of Anita Louise’s hat, shoes, 

gloves, etc. Readers are to guess the 

correct measurements. You might 

award an autographed foto as prize 

to best answers. On the day you an- 

nounce the winners, have large tele- 

gram on exhibit in your lobby, sup- 

posedly from the star, giving correct 

measurements. Would make a swell 

display with number of coupons 

grouped about the blow-up. 
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EXPLOITATION 

STORE 

LOCAL DEALER AD 

& WINDOW TIE-UPS 

CO-OP MATS & STILLS 

Everybody's Going 

BADMINTON 

As Hollywood goes so goes the 

rest of the country. Anita 

Louise, star of ‘‘Go Getter’? now 

atetne™. faa Theatre is just 

one of the many screen lumi- 

naries to take to badminton. 

Get into the swing, it’s fun for 

everybody, easy to set up, and 

conveniently priced. 

CARSON’S 
Broad 5t. 

AL. PUB. A240X 

Mat No. 101-B—10c 

Anita Louise star of “The Go 
Getter”? now at the __._..._--. 
Theatre. 

Love’s Truest Language 

FLOWERS 
Let flowers do your wooing 

for you. A gift of spring 

blooms tells a million-and- 
one-things in the manner 

she’ll best enjoy. 

Po ol Poe ae 
Sidney St. 

AL. 147 
Mat No. 103-B—10c 

Page Six 

Six co-op advertising suggestions with just the right late spring note 
that local merchants should be more than eager to adapt to their own 
requirements especially since illustrations are available in mat form. 
Order mats or stills through the Campaign Plan Editor, 321 West 
44th Street, New York City.—Stills—10c each. 

BARNETT’S DEPT. STORE - GRAND ST. 

NAUTICAL 

DANCE 

FROCKS 

Adapted to the one worn 

by Anita Louise, star of 

“The Go Getter” coming 

tosthes 2x22 Theatre 

SPORT COATS 
A i 4 
Boa oe ne es We have English-styled jack- 

Just the thing for those “un- 
bines freedom and comfort der the stars” dances this 
with grace and elegance. summer. Drop in today. ets similar to the one worn 

by George Brent in “The 

Go Getter’ now at the 
AL. 392 Theatre. Comfortable and 

correct, they are a welcome 

change from the day-after- 

day round of business suits. 

Mat No. 202 B—20c 

LEE & NORRIS 

MORE STILL TIE-UPS eee gale 

Peasant Dress—AL. 655 Shirt—BRENT. 42 

Men's Suit—BRENT. 296 Negligee—AL. 659 

Pipe—BRENT. 200 Hair Dress—AL. 647 

Hat—BRENT. 188 Tea Set. AL. PUB. A 180 

Bathing Suit—AL. PUB. A 70 Play-suit—AL. PUB. A 269 

Stills—10c each, Set of 10—85c. Order from Campaign 

Plan Editor, 321 West 44th Street, New York City. 

BRENT. 165 

Mat No. 102-B—10c 

LUXURY AT A PRICE — YOUR PRICE 
Furniture Made to Your Order! ! Smart, Up-To-Date, 

In Style—What’s More—COMFORTABLE. 

Match It With A A living room 
is judged by its 
sofa. For com- 
fort, utility and 
decoration, 
ours are in a 
class by them- 
selves. Add to 
this, splendid 
workmanship 
and durable 
construction — all these 
features combine to make 
an outstanding purchase. 

SMART HAT 

Give that new dress of yours 

the right treatment and give 

it all the advantages the right 

hat can give. Hats similar to 

that worn by Anita Louise in 

“The Go Getter” now at the 

Theatre can be found 
George Brent star of “The Go at our shop. 
Getter” coming to the 
Theatre on 

BENHAM’S 
Globe Street 

NATALIE’S 
Hat Shop 

MAIN STREET 
OPEN EVERY NIGHT 

BRENT. PUB. A315 

Mat No. 201-B—20c 

AL. 644 

Mat No. 104-B—10c 
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GEORGE BRENT’S AFTER HOURS 
— AVAILABLE IN MATS 

~ STAR FEATURE 

MEET THE REAL GEORGE BRENT 
Here’s the real low-down on George Brent, whose name has been so much in 

Hollywood gossip columns lately. Submit it to your editor. It’s the kind of mate- 

rial many newspapers are glad to receive. Art layout can be run without the story 

if desired. Complete with two heading mats. 

paign Plan Editor, 321 W. 44th St., N.Y.C. 

Order Mat No. 401B from Cam- 

Dear Boss: 

Not that I’m kicking, but the next time you give me an 

assignment to find out what someone does when he’s not 
working or sleeping, make it the Maharajah of Jahore, 
or the Mauch twins, or someone who has a real “off the 

lot’’ life. Don’t give me fellows like George Brent who’ve 
done everything, and been everything and who, at the ripe 

old age of 33, think they’ve entered the twilight of life and 

are entitled to privacy and the quiet of their studies. 

* * %* 

Brent is one of the new breed 

of movie stars—Errol Flynn is 

another—who has lived a thou- 

sand adventure stories. He spent 

two years before the mast, work- 

ing as a sailor off the Cornish 

coast. He was a sheep herder in 

Ireland. He worked for nine 

months in a diamond mine and 

for six months as a blacksmith. 

He went heart and soul into the 

Irish rebellion and became a dis- 

patch bearer for Michael Collins. 

He was a rebel secret service 

man for two years, and when 

things got too hot for him in Ire- 

land, he hid in London until the 

search drew close, and _ he 

shipped on a freighter for Can- 

ada. Then to New York, and for 

his first two years in America, he 

says he lived as a knight of the 

rods should live—as a hobo. Fi- 

nally he found himself. Played in 

stock companies throughout the 

country, managed six of his own 

and played more than 300 lead- 

ing roles. Broadway was next 

and then the movies. 

* * * 

Now you’d expect a fellow 

with that background—a chap 

who’s as good looking as he’s 

talented and who is one of the 

most eligible bachelors in the 

movie colony—to seek excitement 

when he’s not working on the 

Warner Bros. lot. And _ right 

there is where your reporter 

wants to put you right. George 

Brent doesn’t seek excitement— 

he shuns it. He has a huge 

library and does a lot of read- 

ing. There isn’t much of a thrill 

in watching a movie star read a 

book. Last year he became an 

aviation enthusiast, but his bosses 

stopped that. Personal piloting is 

not in favor in Hollywood, espe- 

cially when outstanding stars are 

the pilots. 

ok * * 

He plays a lot of tennis, 

punches the bag and runs to 

keep fit. For enjoyment he plays 

polo. He’s mad about horses, a 

taste inherited from cavalrymen 

Now, your reporter can take 

his horses in mild doses, but fol- 

lowing Brent around when that 

young Irishman is polo-minded 

is not his idea of a soft job. It’s 

better when George decides to 

exercise his two pet Scotties, his 

constant companions off the lot 

when their master is not on 

horseback. 

* * * 

Of course, if there’s a cham- 

pionship tennis match in Holly- 

wood, Brent will be there. He’s 

a good scrapper—handy with his 

mits—but seldom attends boxing 

matches. He’s an expert chess 

player, and you will be sure of a 

welcome if you know the game. 

He also plays the piano very 

well, and you’ll add to your wel- 

come if you’re an_ intelligent 

listener. Some part of every day 

is given to practice. If you are a 

good deep sea fisherman, so 

much the better. Brent will be 

glad to have your company, for 

fishing is another “after hours” 

activity. 

And now, boss, we come to 

what you really want to know. 

The women in his life. Take a 

guy 33 years old, six feet one 

inch tall, weighing 170 pounds 

with hazel eyes, blue black hair 

and a touch of Erin in his 

speech, and add to it the really 

big money Brent earns every 

year, and you’ve got something 

women don’t exactly despise. 

%* * * 

Brent was married once, to 

Ruth Chatterton. This romance 

came to an end in 1934, by amic- 

able arrangement. Brent and 

Miss Chatterton are _ excellent 

friends. But there are no other 

romances in his life. His name 

has been coupled by gossip col- 

umnists with every good looking 

unmarried girl in whose com- 

pany he is seen. The latest was 

Anita Louise, who is an eyefull 

for anybody. They co-starred in 

“The Go Getter,” the Cosmopoli- 

tan filmization of Peter B. Kyne’s 

famous novel, which opens at the 

Bs Ravin Poles Theatre om .........0......0 

But the romance, if such it was, 

ended with the picture. 

* * * 

There’s Brent for you — an 

earnest, good looking, well-to-do 

young star, who is interested in 

many’ things but whose “after 

hour” activities are limited to 

pleasant enough amusements and 

whose chief excitement, when off. 

the Warner Bros. lot is avoiding 

schemers, salesmen, phonies and 

girls who think he’s too good a 

man to let go to waste. Wonder 

if he keeps a little red note book? 

Your Inquiring Reporter. 

HUNTING and deep sea fish 
ing are two of George Brent's ® 
favorite pastimes when he’s 

not working. 

POLO is a passion with the 
star. He comes of cavalry- 
man stock and is mad about 
horses. He never misses a 
game, when at all possible 

/ BADMINTON is 
a new sport for 
Brent, who _ inci- 
dentally is one of 
Hollywood’s crack 
tennis players. 

EXERCISE is a fetish with Brent, who keeps in 
condition by regular work in the gymnasium in 
his home. He has to be in shape for strenuous 
pictures. such as “The Go Getter,” in which he is 

BOXING is a real sport for the film star. He’s shown here 
working with a sand bag, which is an_ entirely different thing 

to attend, either as player or 
spectator. 

co-starred with Anita Louise. It opens at the from punching a regulation wind filled bag. 
OPE ep a TRCGTC ON di cemsccesmensicctne ancestors. 
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PUBLICITY SPECIAL STORIES 

FOR WOMEN’S PAGES 

Bathing Beauty Is 
Matter Of Grooming 
There’s a good deal more to being a bathing beauty than 

meets the eye, in the opinion of Anita Louise, lovely screen 
star whose current vehicle is ‘‘The Go Getter,’’ the Cosmo- 
politan production which opens on................... at 
11 SES eo a aa ce Theatre. 

“With the beach season close 

at hand,” says this wise and 

charming young lady, “we want 

to be sure that our very brief 

bathing suits aren’t going to re- 
veal unsightly areas of winter- 

roughened skin, or  unlovely 

bulges. 

“Start doing something im- 

mediately about getting rid of 

that midrif bulge that comes 

from too much sitting and not 

enough outdoor exercise,” she 

advises. 
Here’s the exercise she recom- 

mends for waistline slimming: 

Sit down on the floor with legs 

apart and arms raised above the 

head. Bend down and touch the 

right toes with the left hand, 

then the left toes with the right 

hand and alternate for fifty 

counts. Increase the counts each 

day unt] you’re up to two hun- 

dred and down to a_ perfect 

twenty-five waist. 

For chapped skin — (legs, 
thighs and elbows are particu- 

larly susceptible)—Anita recom- 

mends this beautifying treat- 

ment. Before your bath, mas- 

sage with a rich skin cream, and 

leave it on for about ten minutes 
before stepping into the _ tub. 

Serub the chapped areas with a 

soft brush and plenty of suds 

to remove all cream, and remem- 

ber to dry the body thoroughly. 

After a brisk towel rubdown, fin- 

ish with your favorite hand 

lotion. In less than a week, this 

treatment begins to show results. 

These are the basic points on 

beach grooming, but Miss Louise 

tosses in a few more miscellane- 

ous hints that will add comfort 

and beauty to your summer life. 

Get a good suntan cream or oil, 

and us2 it every time you’re ex- 

posed to the sun. Be religious 
about it, in the interests of your 

skin texture. A waterproof lip- 

stick is practically indispensable. 

As for your hair—treat your- 

Spring Coiffure 

Anita Louise, who is co-starred 
with George Brent in “The Go 
Getter,” the Cosmopolitan pro- 
duction coming to the ........ 
TREDUrE; ON gicw oS 3 hiats , chooses 
this adaptation of the page-boy 
haircomb. The sides are waved 
softly away from the face, and 
the ends are turned under at a 
point just above the shoulders. 

Mat No. 102—10c 
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self to a good permanent, adopt 

a simple coiffure that you can set 

yourself if need be, cover it with 

a gay cotton bandanna when 
yowre sun bathing. 

Brushing Secret 
Of Lovely Hair 

NITA LOUISE credits the 
lovely sheen of her blonde 

hair to the fact that she brushes 
it at least 100 strokes, by actual 
count, each morning and eve- 
ning. Miss Louise, who is cur- 
rently playing the feminine lead 
in the Cosmopolitan production 
“The Go Getter,” is a natural 

opening date for “The Go Get- 
ter’ at the 
George Brent is co-starred with 
Miss Louise. 

Anita Louise Prepares For 
Summer And Vacations 

Very Informal And Very Formal Frocks Are 
Advocated By Star 

With nights growing shorter, and the sun growing 
warmer, plans for summer vacations—where to go, and what 
to wear after you get there and on the way, are being made 
by women. Anita Louise, film star who is co-starred with 
George Brent in ‘‘The Go Getter,’’ the Cosmopolitan pro- 
duction coming to the...... 
no exception to the rule. 

Glamorous Evenings At Home 

Orry Kelly designed this exquisite negligee for Anita Louise, who is currently co-starred with George 
Brent in “The Go Getter” at the Save erates tore Theatre. The slip is heavy flesh-colored crepe, beauti- 
fully molded in the high-wasted Princesse line. The accordion-pleated chiffon cape is highlighted by 

a wide band of silver beads across the shoulders. 
Mat No. 310—80c 

Washable Cottons And 
Sheers Best F. or Summer 

Anita Louise, Feminine Lead In “The Go Getter”’ 
Talks About Summer. Chic 

Get ready for summer. 
ninety, the asphalt melt under your very feet. 

The mercury may zoom up to 
But, if you 

do a little fore-thinking, and take a tip from Anita Louise, 
charming blonde star who is currently to be seen in ‘‘The 
Go Getter” ab:tie 2... Theatre, you’ll be as fresh as a 
western breeze while all this is going on. 
“Looking cool goes a long way 

toward making you feel cool,” 

Miss Louise maintains, “and the 

right choice of colors and fabric 

wins half the battle for you.” 

Let’s take a peep—with Anita’s 

permission—at her own midsum- 
mer wardrobe. There’s a tailored 

suit made with an eye to the 

leaping thermometer. Dark blue, 

of an uncrushable cotton fabric, 

the jacket is demurely buttoned 
from throat to hem with square 

white buttons, so that a blouse 

ean be eliminated with perfect 
propriety. With a matching 

gored skirt, navy linen  espa- 

drilles, a navy envelope purse 

trimmed with the same type of 

buttons used on the suit, a navy 

hat with a pert little visor, and 

white gloves, it’s the sort of out- 

fit that goes travelling, shopping 

or to work without losing any of 

its crispness. 

A eollarless polka dot linen 

dress, dark red background with 

white dots, flaunts a wide white 

pique belt that buttons instead 

of buckling (the buttons are 
dark red) and _ short pleated 
sleeves for freedom of action and 

plenty of breeze. The basque in- 

fluence comes to the fore in a 

pink cotton frock sprinkled with 

splashy blue flowers that has a 

fitted bodice, a high waist-line 

defined by several rows of ver- 

tical tucks, and a full, bell-like 

skirt. Both of these frocks have 

an affinity with the wash tubs, 

and simply refuse to fade. 

For not-too-formal evenings, 

Miss: Louise will wear a blue and 

white dotted swiss frock, with 

tiny puffed sleeves finished with 
rows of baby bows, or a blossom- 

printed chiffon, moulded close to 

the hips and pirouetting out to 

a point ten inches above the toes 

—the new dance-length that is 

winning wide approval. Gros- 

grain straps uphold the bodice. 

A white silk-linen cape with a 

petalled stand-up collar is charm- 
ing with both dresses, and as 
washable as a handkerchief. 

New Ice Gadget For 
Skin—Anita’s Joy 

To put a glow in your face 
and a sparkle in your eyes, 
Anita Louise, feminine star 
of “The Go Getter,” now at 
the Theatre, rec- 
ommends ice. 

“But it’s not necessary to 
mess around with dripping 
ice cubes any longer,” this 
young modern tells us. She’s 
found a new and easier way 
to tone the skin. It’s a little 
glass rod with a patter at one 
end, filled with a quick-freez- 
ing fluid. She keeps it in the 
refrigerator and uses it three 
or four times a day as a re- 
freshing facial astringent. 

For active sports, Miss Louise 

is partial to pique and brevity. 

A yellow tennis frock has a 

halter bodice that leaves the 

back free for action and sun, A 

yellow and white printed bolero 

ean be slipped on over it when 

the occasion demands it. 

To complement her cotton 

frocks, Miss Louise has cornered 

the kerchief market. These gay 

printed cotton squares, are as 

versatile as can be. They’re par- 

ticularly good for head-coverings, 

worn as a Dutch cap, knotted in 

the front, or tied under the chin 

—peasant fashion. She knots 

them about her throat as well, 

wears one as a sash on a white 
sports frock, and catches up still 

another to tie her compact, comb 

and keys in when she goes off to 

the beach. 

53 MORN slice cy C8, “6h 1s 

“T haven’t decided yet where 

I’m going,” says the charming 

blonde star, “but I know that 

whether I choose a mountain re- 

sort, a beach hotel, or a West 

Indies cruise, I’m going to stick 

to very informal sport clothes 

for daytime wear, and romantic 

frocks for evening. That’s a va- 

cation rule that has practically 

no exception.” 

Slacks, Hollywood’s perennial 

favorite, have stormed the entire 

fashion world this season. 
They’re nicely tailored to give 

trim hips and a smooth waistline, 

and Miss Louise has chosen three 

pair—one in white gabardine, 

one in navy pique and one in 

brown gabardine. Frilly white 

silk blouses to go with them are 

a very 1937 feature. 
The sipirit of a carefree vaca- 

tion is expressed in the enchant- 

ing little printed cotton ensemble 

that Anita has packed away in 

her closet and labelled “Vaca- 
tion.” It consists of a juanty 

playsuit—halter top, and brief 

pleated shorts, a button-on skirt, 

and an ankle-length beach-coat 

with wide pique lapels and a gen- 

erously full skirt. 

Indispensable for holidays is 

the light weight white polo coat 

which can be belted on over a 

bathing suit or evening frock, 

according to mood and_ the 

weather. Anita’s is  double- 

breasted and sports a very man- 

nish vent in the back. 

Her powder blue shantung 

pajamas accented with burgundy 

crepe are as much at home on 

the beach as they are in the bou- 
doir. And a pleated white sheer 

wool skirt, worn with a _ cash- 

mere sweater and a plaid sports 
jacket are her insurance against 

the cool day. 

When the moon comes up it 

will find Miss Louise dancing in 

a sheer white net frock with 

twelve yards of material in the 

skirt, and a spun-glass butterfly 

poised in her eurls. Another 

beau-catcher that will add ro- 

mance to her vacation is a blue 

and white dotted swiss frock 

with demurely dropped shoulders 

and tiny puffed sleeves. <A nar- 

row blue velvet ribbon defines 

the waist, and the skirt, slim to 

the hip-line billows out widely in 

ruffled tiers. 

“And now,” says Anita, “all I 

ean do is pray that the studio 

will give me a nice long vaca- 

tion.” 

“BUY U. S.” IS 
ANITA’S MOTTO 

Anita Louise, blonde Warner 

Bros. star who is currently play- 
ing opposite George Brent in the 

Cosmopolitan production “The 

Go Getter,” at the .... Theatre, 

contends that Paris does not com- 

pare with Hollywood and New 

York as a style center. Although 

she herself is of French descent 

and frequently visits her mater- 

nal grandparents in Alsace-Lor- 

raine, Miss Louise buys all her 

clothes in New York or Holly- 

wood. 

—— a 
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LEAD-OFF, REVIEW 

OPENING DAY STORIES 
PUBLICITY 

Lead-Off Story 

‘GO GETTER’ 
NEXT FEATURE 

FOR STRAND 
Among the _ never-forgotten 

characters of present-day maga- 

zine fiction is that picturesque 

old chap called Cappy Ricks, who 

owns steamships and _ operates 

them out of San Francisco to 

all parts of the world. He was 
created by the popular novelist, 

Peter B. Kyne, and has been 
kept alive now for a good many 

years. 
In more intimate fashion old 

Cappy now comes before the pub- 
lic again—almost in real life. 

He’s in a movie—the Cosmopoli- 

tan production entitled “The Go 
Getter,” which will open at the 

el ie vere Theatre on’....... 48 

a Warner Bros. release. 

Cappy is portrayed by Charles 
Winninger, whom you’ll remem- 

ber as Cap’n Andy in the stage 
play, then the movie, called 

“Show Boat.” 

Yet Winninger isn’t the go 

getter. George Brent, handsome 

6-foot Irish actor has that role 

and is co-starred with the slender, 

picturesque, wraith-like beauty, 

Anita Louise. 

George loves Anita, in the 

Kyne story. She’s old Cappy 

Ricks’ daughter. And _ before 

Cappy will let George have her, 

George must go through a lot of 

tests which Cappy devises. He 

succeeds in going through them. 

The opening scene of “The Go 
Getter” is one of the most dra- 

matie ever shown on the screen. 

This is the fatal plunge of the 

U. S. dirigible Macon into the 

Pacific Ocean a few years ago. 

Brent is one of the crew. He 

survives, but loses a leg and must 

leave the Navy and find a civil- 
ian job somewhere. That’s how he 

meets Cappy and Cappy’s daugh- 

ter. 

Busby Berkeley—hitherto best 

known as a director of great 

dancing numbers in musical shows 

—guided the making of “The 
Go Getter’ from a screen play 

fashioned by Delmer Daves. 

Other notables in the cast in- 

elude Henry O’Neill, John El- 

dredge, Joseph Crehan, Helen 

Valkis, Helen Lowell, Minerva 

Urecal, Harry Beresford, Herbert 
Rawlinson and Eddie Acuff. 

BEACH FOLK 
SEE MOVIES 

A great majority of the popu- 

lation of Santa Monica, Calif., 

found an opportunity a few weeks 

ago to visit the half-mile long 

pier that projects out into the 
Pacific Ocean. 

The attraction was the Cosmo- 
politan picturization of Peter B. 

Kyne’s novel, “The Go Getter.” 
It-webopen: atthe .. eee: 

ROatNe Next eceiee=), . Se Scenes 
for the lively comedy-drama were 

being photographed on the open 

ocean off the end of the pier. 

George Brent and Anita Louise, 

who are co-starred in the pro- 

duction, together with that lov- 

able character actor Charles Win- 

ninger portrays Kyne’s famous 

fiction character, Cappy Ricks. 

A dramatic yet amusing se- 

quence—in which Brent and Miss 
Louise supposedly have jumped 

off a China-bound steamer because 

Cappy Ricks urgently wants them 

back in San Franciseo—is a high- 
light of the production. 

When George Brent saw Anita Louise he just had to have her. 
He wouldn’t take “no” for an answer, so she had to say “yes,” and 
they’re off on the craziest honeymoon a girl ever had to swim home 
from. It’s all part of that merry Cosmopolitan comedy “The Go 
Getter” which comes to the ... A 

Mat No. 202—20c 
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Review 

‘The Go Getter’ Delights 
Strand Premiere Audience 

George Brent, Anita Louise, Charles Winninger 
Score In Kyne Comedy 

That irascible but lovable old seafaring character ecre- 
ated by Peter B. Kyne—Cappy Ricks—comes to life on the 
sereen in the Cosmopolitan comedy-drama ‘‘The Go-Getter,’’ 
which had its local premier yesterday at the 
Theatre. 

Charles Winninger, well remembered as the Cap’n Andy 
of both stage and screen versions of ‘‘Show Boat,’’ plays 
Cappy in this delightful movie. 
He isn’t the “go getter.” That 

individual is the tall, handsome 

Irish star George Brent, who is 

in love with Cappy’s daughter, 

portrayed by the lovely blonde 

star, Anita Louise. George and 

Anita carry the romantic inter- 

est of the show. But neither — 
nor both—can steal away the 

audience’s affection for old 

Cappy. 

It is an exceptionally well-bal- 

anced cast that portrays this 

famous yarn of Mr. Kyne’s. 
Apart from the starring trio, 

there are such players as Henry 

O’Neill, John Eldredge, Joseph 

Crehan, Gordon Oliver, Eddie 

Acuff, Herbert Rawlinson, Mary 
Treen, Helen Lowell, Helen Val- 

kis, and Minerva Ureeal. 

Brent is a member of the crew 

of the famous dirigible Macon, 

which plunged into the Pacific 

Ocean a few years ago. 

This plunge is shown on the 
sereen—one of the most astonish- 

ing things the movies have ever 

done. Bill Austin—the character 

played by Brent—loses a leg in 

the accident, is mustered out of 

the Navy, and must find himself 

a job in eivil life. That’s how 

he meets up with Cappy Ricks 
and Cappy’s daughter. 

He is put through all sorts of 

tests by Cappy and the girl be- 

fore he wins them both over. But 
he does win them, and that’s the 

story of “The Go Getter.” 

An ocean-going honeymoon 

from which the bride and groom 

swim home is one of the best 
comedy scenes on the sereen. 

The picture was directed by 

Busby Berkeley from a screen 

play by Delmer Daves. It is 

highly recommended for the 

whole family. 

Cappy Ricks 

ASSN 

Charles Winninger (Cap’n Andy 
of the Show Boat) now becomes 
Cappy Ricks—the most lovable 
old rascal who’s ever stolen a 
picture —in the Cosmopolitan 
production “The Go Getter,” 
adapted from the famous story 
by Peter B. Kyne, which comes 
COMER Gee ees Theatre, on....... 
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Opening Day Story 

They’re A Romantic ‘Team | THRILL FILM 

OPENS TODAY 
AT STRAND 

Movie fans who go today to 

the opening of the Cosmopolitan 

comedy-drama, “The Go Getter,” 

are warned by critics to be pre- 

pared for a shock right at the 

beginning of the picture. 
The episode that introduces the 

star, George Brent, is a repro- 

duction of the tragic crash of the 

U. S. dirigible Macon into the 

Pacific Ocean a few years ago. 

Brent is a member of the crew as 

she goes down. He escapes with 

his life, but loses a leg, and 

therefore has to quit the Navy 

and get a job in civil life. 

In this manner he meets up 

with Peter B. Kyne’s famous old 

fiction character, Cappy Ricks, 

played by Charles Winninger, 

whom everyone remembers as the 

Cap’n Andy of “Show Boat” 

both on the stage and the screen. 

Brent also meets Cappy’s 

daughter Margaret, who is played 

by the ethereal blonde star 

Anita Louise. 

The movie deals with the vari- 

ous tests through which old 
Cappy puts Brent, before giving 

his consent to a courtship—and 

how Brent successfully emerges 

from them. 

Busby Berkeley directed “The 
Go Getter’ from a screen play 

devised by Delmer Daves from 

Peter B. Kyne’s celebrated novel. 
Besides the three stars, the cast 

includes such excellent players 

as Henry O’Neill, John Eldredge, 
Joseph Crehan, Helen Lowell, 

Helen Valkis and Mary Treen. 

STUDIO CHIEF 
LENDS MODELS 
AS FILM PROP 
There is no reason, in the opin- 

ion of J. L. Warner, vice-presi- 

dent in charge of production at 

Warner Bros. studios, why an 

executive of a film studio should 

not contribute materially as well 
as intellectually and physically to 

the success of his motion pictures. 

At least that might be the im- 

pression gained from a_ recent 

move by Mr. Warner in connec- 

tion with the picturization of 

Peter B. Kyne’s novel “The Go 

Getter,” which was filmed as a 

Cosmopolitan production with 

George Brent, Anita Louise and 

Charles Winninger as its stars. 

It opens at the ........ Theatre 

LO} | Uae ere 

Winninger portrays Kyne’s lov- 

able fiction character, Cappy 

Ricks, in the picture. In furnish- 

ing sets for Winninger’s office 

and library it was necessary to 

surround him with numerous boat 

models—clipper ships, sailing ves- 

sels and steamships. 

When Mr. Warner learned of 

the need he immediately loaned 

his private collection of ship 

models—one of the finest in the 

country—to the studio for use 

in the picture. 

The collection, worth many 

thousands of dollars, as a conse- 

quence provides background at- 

mosphere in many sequences of 

the picture. 

One of the models, incidentally, 

was used in the original stage 

production of “Cappy Ricks” 

more than fifteen years ago, Mr. 

Warner having acquired’ the 

model later. 

WINNINGER ON 
STAGE, SCREEN 
FOR 40 YEARS 
Charles Winninger, now play- 

ing the part of Cappy Ricks in 

the Cosmopolitan picture, “The 

Go Getter,” now at the ........ 

Theatre as a Warner Bros. re- 
lease, has spent forty years of 

his life before stage and screen 

audiences. 

He was practically cradled in 

the theatre, where his father was 

an orchestra leader, and it was 

from him and a long line of 

Austrian forebears who were 
noted musicians that Winninger 

inherited his early ambition to 

be a band leader. 
This childhood desire gave way 

as soon as Winninger manifested 
acting propensities, and it was 

as an actor that the young man 
saw the country, playing in 

wagon shows, tent shows, medi- 

cine show ballyhoos and circuses. 

New York gave him his first 

great chance in 1909, when he 

appeared at the Herald Square 

Theatre in “The Yankee Girl.” 
From then he was a recognized 

big-time performer, and circuses 
and wagon shows were behind him 

forever. 

In 1915 the motion pictures 

made a bid for his attention, and 

he appeared in a picture called 
“Summer Bachelors,” serving an 

apprenticeship in the silents, un- 
til First National offered him a 

chance to talk on the sereen in 

“God’s Gift to Women.” 
By some strange quirk of fate, 

Winninger’s most notable stage 
and screen achievement stem from 

the same play. It was as Cap’n 

Andy in “Show Boat” that Win- 

ninger achieved his greatest suc- 

cess in both these mediums of 

entertainment. 

Counting the picture as only 

one performance, Winninger 
played the part of Cap’n Andy 

1235 times, since 1926, when the 

play was first shown to a sophis- 

ticated opening night audience. 

In 1929, when it was revived 

with Winninger again in his orig- 

inal role, it ran for six months,. 

and on three subsequent occa- 

sions when it toured the country, 

Winninger was still Cap’n Andy. 
With his silvery white hair, 

twinkling blue eyes and genial 

sense of humor, Winninger is a 

natural in such parts as “Cappy 

Ricks” and Cap’n Andy. He en- 

dows these characters with all 

the kindliness and sympathetic 

understanding inherent in men 

who have followed the sea for a 

livelihood. 

“The Go Getter” is a comedy 

drama made from one of those 

delightful Peter B. Kyne stories 
involving the lovable old char- 

acter Cappy Ricks, owner of 

steamships. 

George Brent and Anita Louise 

earry the romantic interest. Other 

notables in the east include John 
Eldredge, and Henry O’Neill. 

Brent Economizes 
On Razor Blades 

(FORGE BRENT says his only 
real economy is seeing how 

many shaves he can get out of 
one razor blade. The hand- 
some star, who is currently play- 
ing the leading role in the Cos- 
mopolitan production, “The Go 
Getter,” based on Peter B. 
Kyne’s story, declares that once, 
by careful honing, he made a 
blade last a full year. 

“The Go Getter,” a lively 
comedy-drama, is now on view 
OE CHG. varias can Theatre. 
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PUBLICITY FEATURES ON STARS 

& ON PRODUCTION 

Success Before 21 Was 

Screen Star’s Karly Aim 

Anita Louise, Feminine Lead In “The Go Getter” 
Has Now Achieved Her Goal 

Nearly four years ago, on June 21, 1933, to be exact, a 
lovely blonde girl, hardly more than a child, sat down in 
an executive office of a motion picture studio and watched 
her mother and guardian affix their names to a contract eall- 
ing for the girl’s exclusive services for a term of seven 
years. 

Then, following the usual rou- 

tine in such matters, the young 

woman, who was then only six- 
teen and one-half years old, ac- 

companied by her mother, went to 

the studio publicity department, 

where she was handed a ques- 

tionnaire to fill out. 

She ran through the questions 

rapidly until she came to one on 

the fourth page of the typewrit- 
ten document. There she _ hesi- 

tated, but not for long. She read 

the question in a voice audible to 

others in the room. 

“What is your present ambi- 

tion?” 
' The girl dropped her pencil 

om.the paper again and wrote: 

“To become a success in pic- 

tuxes before I am twenty-one.” 

Today her’s is an ambition 

achieved, for Anita Louise, the 

blonde youngster who filled out 

that questionnaire, is leading 
lady in the Cosmopolitan pictur- 

ization of the Peter B. Kyne 

story, “The Go Getter,” which 
comes to the Theatre on 

And Miss Louise has 

until next January before reach- 
ing 21. 

Not only did she fulfill that old 

ambition—but she fulfilled it with 

a wide margin of time to spare. 

For her role in “The Go Getter” 
is only one of the many leading 

ones she has had in the past 

year. And the “success” clause 

is amply proven by the fact that 

she was in three of the four 
Warner Bros. productions gener- 

ally selected by critics, women’s 

clubs and other organizations as 

among the ten best for 1936. 

She was in “A Midsummer 

Night’s Dream,” “The Story of 

Louis Pasteur” and she played 
Anthony’s mother in “Anthony 

Adverse.” 

It was the last-named picture, 

incidentally, that Miss Louise be- 
lieves proved to be the turning 

point of her career. In it she 

proved, once and for all time, 

that she was an outstanding 

actress; that she had a wealth 

of ability as well as fragile 

beauty. 

Miss Louise’s climb to success 

has not been particularly spee- 

tacular.: Rather, it has been ex- 

traordinarily quiet, unattended by 

any of the excitement and fan- 

fare that usually follows the “dis- 

covery” of a new screen person- 

ality. Nevertheless, she has pro- 

gressed steadily, never slipping 
backward. 

“T have had my share of suc- 

cess, I suppose,” she says. “But I 

am still very young and there is 

much to be accomplished.” _ 

“The Go Getter” is a comedy- 

drama made from one of those 

delightful Peter B. Kyne stories 
involving that lovable old char- 

acter Cappy Ricks, owner of 
steamships, 

George Brent and Miss Louise 

carry the romantic interest, while 
Charles Winninger plays Cappy. 
Other notables in the cast in- 

clude John Eldredge, Henry 

O’Neill, Gordon Oliver and Helen 
Valkis. Busby Berkeley directed, 
from Delmer. Daves’ screen play. 

© $0 vase Atanas, 
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Now We Know It’s Spring 

‘Cappy’ Trouper 

Of Long Standing 

HARLES  WINNINGER, 
who plays Cappy Ricks in 

Warner Bros.—Cosmopolitan’s 
picturization of Peter B. Kyne’s 
novel, “The Go Getter,” now 
on view at the Theatre, 
began his theatrical career in 
1893 at the Chicago World’s 
Fair as a member of the Win- 
ninger family, a traveling show 
headed by his father and includ- 
ing all eight members of the 
Winninger clan. 

It would be a pretty mean fish who wouldn’t let Anita Louise 
catch him. Anita is the beautiful 19 year old star who is coming 
to the cee eee reer Theatre on .. eee ee eee with George Brent in 
“The Go Getter,” a Cosmopolitan production based on a Peter B. 
Kyne famous “Cappy Ricks” novel. Charles Winninger is “Cappy.” 
And incidentally, the above picture was snapped when Miss Louise 

was picnicking far from the Warner Bros. lot. 
Mat No. 203—20c 

Cold Water Pursues 
Anita’s Film Life 

Anita Louise, blonde movie star, recalls just one inci- 
dent in connection with the making of her first motion pic- 
ture. She was only five years old at the time but the memory 
of that one situation stands out in her mind like the head- 
lights of an automobile on a dark, lonely road. 

The name of the picture was ‘‘The Sixth Command- 
ment’’ and William Faversham, Charlotte Walker and Neil 
Hamilton were the stars. It was made in New York. 

“Tn one scene,’ Miss Louise re- 

called—between scenes of her 

current picture, “The Go Getter,” 

a Cosmopolitan production in 

which she plays opposite George 
Brent—“I was supposed to rescue 

someone from a hole in the ice 

that covered a lake. 

I remember rather vaguely that 

I was placed on a sled to which 

I was fastened by an invisible 
wire. The sled, in turn, was 

anchored to a tree on the shore 

with another invisible wire which 

was slowly allowed to play out 

until I had skidded to the edge 
of the break in the ice. 

I found my nose sticking out 

over that hole on the ice. I 

couldn’t shake myself of the 

thought of that fine piano wire 

which was the only link between 

myself and the shore. 

“The wire held, however, and, 

after going through a few mo- 

tions which I thought might re- 

semble the actions of someone 

effecting a rescue, I was pulled 

back to shore. That was one of 

the happiest moments of my life.” 

Miss Louise went through an 

equally harrowing experience dur- 

ing the filming of “The Go Get- 

ter.” She and Brent had to spend 

one entire night on a tiny life 

raft in the open ocean off the 

Santa Monica pier for a sequence 

depicting their rescue after they 

had supposedly leaped from a 

China-bound steamship. 

To add to their hardships Miss 

Louise and Brent had to be 

drenched with water before each 

scene and the temperature never 

went over the fifty degree mark. 

““The Go Getter,” which opens 

at the Theatre on 

bigeye ay Oe, sR ; 1s &@ comedy-drama 

made from one of those delight- 

ful Peter B. Kyne stories involv- 

ing that lovable old character 
Cappy Ricks, owner of steam- 
ships. 

Macon Disaster Repeated 
For “Go Getter’”’ Picture 

Crackup Of Dirigible Is Shown In Movie Made From 
Kyne Novel 

By FRANCIS HEACOCK 
Never having seen an airship plunge into an ocean your 

correspondent was more than delighted to accompany his 
guide to Stage 5 at Warner Bros. studios, after being in- 
formed that they were cracking up the U. S. S: Macon for 
a sequence in 
Getter,’’ which comes to the 
The Macon, you’ll remember, 

dived into the Paeifie off Point 

Sur on the California coast in 

February, 1935,” the guide re- 

called. “She got caught in a 

storm; part of her upper fin tore 

away and down she went.” 
Our guide explained that the 

sequence was in the _ picture 

simply to eliminate the right leg 

of George Brent, male star of the 

production. 

“Eliminate his right leg?” we 

inquired, puzzled. 

“Yes. He’s supposed to injure 

it in the crash and they have to 

amputate it later in the hospital. 

Then Brent is unfit for further 

service in the navy and he has 

to go back into civilian life. He 

gets a job selling lumber for 

Cappy Ricks, Peter B. Kyne’s 

famous fiction character, played - 

by Charles Winninger in the pic- 

ture, and that gives him the op- 

portunity to fall in love with the 

boss’ daughter, Anita Louise.” 

We entered the stage. It was 

heavy with an oily-smelling, fog- 

like smoke and not until they 

opened the big freight door at 

the end of the stage and started 

blasting the fog out with a 

battery of wind machines that 
thundered like a thousand pur- 

suit planes in a formation power 

dive were we able to discern, 

cradled on top of a framework 

of two-by-fours, an accurate re- 

production of the Macon’s con- 

trol gondola. 

One end of the gondola—the 

stern, we judged—was missing to 

permit ingress to the blunt snout 

of the motion picture camera. 

“That’s Brent standing by the 

wheel at the side of the gondola,” 

our guide shouted above the 
thunder of the wind machines. 
“The fellow with the command- 
er’s stripes is Henry O’Neill. And 
there’s the director, Busby 

Berkeley.” He indicated a serious- 

faced individual who stood on 

the camera platform. 

The fog had thinned sufficiently 

to see plainly and Berkeley stuck 

his fingers in his mouth to give 

vent to a piercing whistle. He 

waved his arms wildly and the 

roar of the wind machines died 
out, leaving the stage in a star- 

tling silence. 

“O.K. Roll ’em.” yelled the di- 

rector, and a series of signal 

buzzes sounded on the microphone 

boom atop another platform ad- 

joining the camera, indicating, 

our guide explained, that camera 
and sound recording apparatus 

were turhing in synchronization. 

“Fog!” shouted Berkeley, and 

a squat machine under the nose 

of the control cabin began send- 

ing up streams of grayish, slow- 
moving smoke. 

“Wind!” shouted the director, 

and a battery of silent, electric- 
driven fans began blasting the 

fog against the windows of the 
cabin. 

“Action!” commanded Berke- 

ley, and crews of men began ma- 

nipulating long wooden levers 

that projected from the base of 

the framework upon which the 

the Cosmopolitan production, ‘“The Go 
«STOR ee A Mensre nO... 25208 

big gondola was mounted. 

The gondola began _ rolling 

slowly back and forth. Brent 

clung to the wheel, twisted it 

slowly backward and _ forward. 

O’Neill ‘moved about the cabin, 

watching gauges and dials. 

“Stand by!” he shouted, then 

turned to Brent. “Upper fin car- 

ried away.” he explained. “Can 

you get her nose down?” 

The Irish actor made a grab 

for the spinning wheel. He 

stopped it; tried to turn it. 

“Seems jammed, sir, but it shall 

be done,” he promised. Under ex- 

treme pressure the wheel gave 

slowly. 

Then there was a command by 

O’Neill to “Abandon ship!” and 

a rush to the windows by the 

men in the control gondola. 

“They cut the scene there,” our 

guide explained. “Tomorrow 

they’l] move the gondola out on 

the back lot and suspend it above 

the lake on eables. Then, with 

the camera shooting from the 

outside instead of the inside of 
the cabin, we’ll see Brent, O’Neill 

and the others leap into the 

the water.” 

“The Go Getter,” which will 

open next at the 

Theatre, is a comedy- 

drama made from one of those 

delightful Peter B. Kyne stories 

involving that lovable old char- 

acter Cappy Ricks. 

Go Getter 

George Brent was a “go getter” 
in the lumber trade until he met 
his boss’ daughter (Anita 
Louise) and boy, did he get her! 
All of which is just a part of 
the Cosmopolitan production 
“The Go Getter,” a film packed 
with more excitement in a min- 
ute than most men see in a life- 
time. It opens at the 

Theatre on 
Mat No. 104—10c 
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BRENT FEATURE STORY 

STAR & PRODUCTION READERS 
PUBLICITY 

George Brent is Silent 
On Subject of Himself 

Star Whose Backgrounds Are Very Picturesque 
Won’t Talk About It 

An interviewer approached George Brent on the set 
of Cosmopolitan’s picturization of the Peter B. Kyne story, 
‘‘The Go Getter,’’ which comes to the 
KUNG. es ig) Gaon onnuae) 

Theatre, 

‘‘Tell me, Mr. Brent,’’ he said after greetings had been 
exchanged, ‘‘what, above all else, did the year 1936 teach 
you?”’ 

Brent leaned back in his ¢can- 
vas chair and scratched his chin 

thoughtfully. Then he spoke. 

“It taught me,” he said, “to 

keep my mouth closed even 
tighter during 1937 than I did 

during 1936.” 
The interviewer blinked with 

surprise. “Now,” he observed 

after some hesitation, “I can un- 

derstand why you are called Hol- 

lywood’s most uncommunicative 

bachelor.” 
The interviewer need not have 

been surprised, however, for the 
answer was typical of George 

Brent. His desire for privacy con- 

cerning his personal life is not a 
suddenly acquired predilection. A 
glance at the questionnaire Brent 

filled out severel years ago when 

he joined the ranks of contract 
players would have proved that. 

Brent was just as stingy with 

words then as he is now, least- 

wise concerning his personal life. 
Resurrected from a pile of old 

studio records, that questionnaire 

gives an interesting insight into 

Brent’s character. In fact, he 

didn’t even give his true name 

where that information was 
sought. In the blank space after 

the question: “What is your real 
name?” he wrote “George Brent.” 
Actually it is George Nolan. 

He disclosed that his birthplace 

was Dublin, that his eyes were 
hazel and his hair black; but 

when it came to interesting data 

regarding his relatives and an- 

cestors he simply skipped over 
the questions, not bothering to 

note that his father had been a 

famous newspaper man or that 

many of his ancestors had carved 

for themselves notable careers in 

the British Army. 
The actor did confess that his 

school-day ambition was to get 
out of school, but he said nothing 

about the fact that one of the 
prime reasons for his determi- 

nation to eliminate classes once 

and forever from his scheme of 

life was to enable him to join 

the army. Neither did he explain 

that he became involved in the 

Irish revolution and served as a 

despatch rider for Michael Collins 

until that rebel leader was slain 

and Brent had to flee to America. 

In answer to the question 

“What are your pet aversions?” 

he wrote: “Milk and people who 

ask a lot of questions.” 

Brent admitted that he liked 

tennis and horses and occasion- 

ally, a round of golf, but he left 

it to be discovered that he was 

an outstanding poloist and a 

licensed transport pilot. 
All of page five of the type- 

written, double-spaced question- 

naire was left blank save the 
question “What are your favor- 
ite pets?” to which Brent replied: 

“Horses and dogs.” 

All of which explains, to a cer- 

tain extent, why Brent’s address 
is known to only a few intimate 

friends. 
Brent is not undemocratic; in 

fact technicians and other work- 

ers on his pictures champion him 

as being one of the most unas- 

suming stars in the business. 

On A Movie Honeymoon 

Versatile Is Word 
For These Stars 

The cast of the Cosmopoli- 
tan picture, “The Go Getter,” 
could start a stringed trio if 
the members felt so inclined. 

Anita Louise would play the 
harp, Charles Winninger the 
violin and John Eldredge the 

cello. All three are accom- 
plished musicians 

“The Go Getter,”’ directed 
by Busby Berkeley, opens at 

Theatre on 

Even a film honeymoon is taken on command and marital quarrels 
require as much patient rehearsing as do the love scenes. Here 
you see George Brent and Anita Louise, co-stars of “The Go 
Getter” the Cosmopolitan production coming to the 
Theatre on PREIS. » “honeymooning” under the supervision of 
Director Busby Berkeley (left) anda cameraman. You can’t see the 
score or more members of the set “crew” who are also watching. 

Mat No. 204—20ce 

ANITA LOUISE 
HAS PARTS IN 
3 BIG FILMS 

Anita Louise received many 

congratulations because of the 

fact she played in three of the 
film productions listed by the 

country’s leading film critics as 

among the ten best for 1936. 

Miss Louise, who is currently 

playing the feminine lead in 

Cosmopolitan’s picturization of 

Peter B. Kyne’s novel, “The Go 
Getter,” opposite George Brent, 

played in “The Story of Louis 

Pasteur,’ “Anthony Adverse,” 
and “A Midsummer Night’s 

Dream,” all Warner productions 

which made the “best-ten” lists 

selected by film critics, women’s 

clubs and other organizations. 

Miss Louise portrayed Pasteur’s 

daughter in “The Story of Louis 
Pasteur,” which starred Paul 

Muni, and Anthony’s mother in 
“Anthony Adverse,” which 
starred Fredric March. In “A 

Misummer Night’s Dream,” she 

played Titania, the fairy queen. 

“The Go Getter,” which is now 
playing at the ......,..Theatre, 

is a comedy-drama made from 

one of those delightful Peter B. 
Kyne stories involving the lov- 

able old character Cappy Ricks, 

owner of steamships. 

George Brent and Anita Louise 

carry the romantic interest. Other 
notables in the cast include John 
Eldredge, Henry O’Neill, Gordon 
Oliver and Helen Valkis. The pic- 

ture was directed by Busby 
Berkeley, from a screen play by 

Delmer Daves. 

Highest Fashions 

Snip-snip here, snip-snip there, 

and a girl is fashionable this 

summer. More explicity, the 

cut-out mode comes in as March 

winds and April showers go out. 

Crowns are missing from hats, 
toes from sandals and designs 
are blithely snipped out of 

frocks. 

Anita Louise, that sunny- 

haired screen beauty who is co- 
starred with George Brent in 

“The Go Getter” the Cosmopoli- 
tan Production coming to the 

ere Theatre on 

charmed by the new vogue, and 
is making use of it to the fullest 

extent. Her wide-brimmed beige 

straw hat boasts as its only 
crown two crossed bands of yel- 
low grosgrain ribbon. For eve- 

ning, with a dance frock of white 
net, she wears a crownless silver 

turban held on by two seed pear! 

strips. 

Even more unusual—and ut- 

terly charming—is her fine pale 
yellow linen frock. The skirt is 

banded at the hem and throat 

with a hand-cut design, and she 

wears a green linen slip beneath 

for contrast. 

Her favorite gloves are fash- 
ioned with vents over the 

knuckles, and her whole shoe 

wardrobe boasts not one pair of 

“whole” slippers. Oxfords lose 
their sobriety by having circles 

snipped from their sides, and the 

heels and toes are absent from 

her ankle strapped pink dance 

sandals. 

MAYBE HANK 
WAS RIGHT 

Henry O’Neill, noted character 

actor, offered recently what old- 

timers described as the most novel 

alibi they had ever heard for a 

series of “blow-ups” in his lines. 
O’Neill was doing a scene in 

a set depicting the control gon- 

dola of the ill-fated dirigible 
Macon for the Cosmopolitan pro- 

duction, “The Go Getter,” co- 

starring George Brent and Anita 
Louise, which comes to the...... 

Mheatre, on > sa: The Macon 
was supposed to be crashing—a 

realistic re-enactment of the 

great airship’s last flight over the 

Pacific. 
In the role of the dirigible’s 

commander, O’Neill was deliver- 

ing stacatto commands to the 

various officers in the gondola. 

He blew up his lines repeatedly, 

the fact that the dialogue had 

been altered slightly just before 

the scene started at the sugges- 

tion of the technical director not 

helping his memory any. 
Finally, in utter desperation, 

O’Neill turned to Director Busby 

Berkeley. 

“Doggone it!” he exploded. “It 

takes navy officers four years at 

Annapolis to learn those lines! 

How ean I learn them in four 

minutes 3?” 

CAST HELPS CARVE 
WOODEN CHAIN FOR 
USE IN NEW FILM 

Virtually the entire cast of the 

Cosmopolitan production “The Go 
Getter” contributed to a “prop” 

wooden chain for the picture, 
which is now playing at the 

pee RE eae Theatre. 
Discovering that nothing else 

would look as much like a chain 

carved out of wood as a chain 
carved out of wood, Property 

Man Gene Delaney obtained a 

two-foot length of California red- 

wood and began fashioning the 

links during his spare time with 

a pocket knife. 
George Brent, the male star of 

the production, noticed the prop- 
erty man at work between scenes 

one afternoon shortly after the 
picture started, and he too began 

to work on the chain whenever 
Delaney was not busy with it. 

Next day Charles Winninger, 

who portrays “Cappy Ricks” in 

the picturization of the Peter B. 
Kyne story, joined the wood-carv- 

ing circle a few minutes later. 

Later practically everyone in 
the cast, including lovely Anita 
Louise, who plays Cappy Ricks’ 

daughter, got busy on the job. 

The wooden chain, supposedly 

carved at the rate of one link per 
year, is used in a scene in which 

Winninger recounts his life’s his- 
tory to Brent. When completed it 

contained about sixty links. 
“The Go Getter” is a comedy- 

drama made from one of those 
delightful Peter B. Kyne stories 

involving the lovable old char- 

acter Cappy Ricks, owner of 

steamships. 
George Brent and Anita Louise 

carry the romantic interest, while 

Charles Winninger plays Cappy. 
Other notables in the cast include 
John Eldredge, Henry O’Neill, 

Gordon Oliver and Helen Valkis. 
The picture was directed by 
Busby Berkeley, from a screen 

play by Delmer Daves. 

NAVY EXPERT 
AIDS MOVIES 
MAKE ‘CRASH’ 
There are men in Hollywood 

whose job it is to see that all 

goes wrong. They are the special- 

ists in disaster, mistakes and con- 

fusion, all of which must be 
planned long enough beforehand 

so that they will go forward on 
the screen with the spontaneity 

of the unexpected. 

Some of the experts in making 

things go wrong are technical 

advisers. One such, Peter A. 

Goode, a Chief Ship’s Fitter in 

the U. S. Navy, had the job of 
supervising the reproduction of 

the dirigible Macon disaster of 

1935 for the Cosmopolitan Pro- 

duction’s “The Go Getter,” now 

Dlayanorat thee. sc. Theatre 

as a Warner Bros. release. 

Goode was a Hollywood expert 
for two weeks. Loaned by the 

Navy from his post aboard the 

U. S. S. Medusa, he is a survivor 

of the ill-fated Macon’s tumble 

into the Pacific two years ago. 

He saw men with whom he had 

worked die and suffer injuries 

from the big crash. As a Chief 

Ship’s Fitter he was qualified 
further to advise on the fitting 

of the reproductions of the 
Macon’s gondolas and _ control 

cars used in “The Go Getter.” 

The adviser from the Navy 

showed Busby Berkeley, the di- 
rector, and the players how things 

go wrong. He taught George 

Brent, who appears. opposite 

Anita Louise in the film, how to 

give disaster orders and manage 

things when they go awry on a 

dirigible. 

“The Go Getter” is a comedy- 

drama made from one of those 

delightful Peter B. Kyne stories 
involving that lovable old char- 

acter Cappy Ricks, owner of 

steamships. 
George Brent and Anita Louise 

carry the romantic interest, while 

Charles Winninger plays Cappy. 
Other notables in the cast include 
John Eldredge, Henry O’Neill, 
Gordon Oliver and Helen Valkis. 

The picture was directed by 
Busby Berkeley, from a screen 

play by Delmer Daves. 

ANITA LOUISE HAS 
NEVER FOUND TIME 
TO VISIT ENGLAND 

Anita Louise, lovely blonde 
star, is planning to visit England 

as soon as her motion picture 
work will permit her to take a 
lengthy vacation. 

Miss Louise, who is currently 

playing the feminine lead in the 
Cosmopolitan picturization of 

Peter B. Kyne’s story, “The Go- 

Getter,” which is now showing at 

the Theatre, has vis- 

ited virtually all of Europe but 

somehow she has never managed 

to get across the channel to Eng- 

land. 

She has been in France several 

times and she once made a pic- 
ture—“The Life of Franz Shu- 

bert”—in Vienna. Her maternal 

grandparents reside in Alsace- 

Lorraine. 

George Brent is Anita’s lead- 
ing man in “The Go-Getter,” 

which was directed by Busby 
Berkeley from a screen play by 
Delmer Daves. 
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PUBLICITY 
PRODUCTION FEATURE, SHORT 

SHORTS, PROGRAM FILLER 

Technical ‘‘Sins”’ Spoil 

Production of Pictures 

Errors By Any Element Of Movie Makers Cause 

Delay and Expense 

Movie Director Busby Berkeley watched the clock 

closely as the minute hand crept toward its zenith and the 

hour hand neared six. 
Berkeley was midway through a tensely dramatic love 

scene between George Brent and Anita Louise for the Cos- 
mopolitan picturization of Peter B. Kyne’s story, ‘‘The Go 

Getter,’’ the comedy-drama which opens next 
the Theatre. 
He wanted to finish the se- 

quence and maintain the tempo 

already established before quit- 

ting for the day—and at 6 o’clock 

the crew would go on overtime; 

which is an expensive affair. 
A group of visitors chose that 

psychological moment to arrive 

on the set. Berkeley favored them 

with a worried glance, but turned 

back to his players without com- 

ment. 

“We'll try it once more,” he 

said, and, after a moment’s pre- 

paration the scene began. 

For nearly two minutes the 

stage was in total silence, except 
for the voices of Brent and Miss 

Louise as they spoke their lines. 

Then, suddenly, a cough broke 

the stillness. 
“Cut!” said Berkeley, knowing 

the scene had been spoiled. 
One of the group of visitors 

had committed the unpardonable 

sin of coughing during the mak- 

ing of a scene. 
Any member of a motion pic- 

ture company would almost rather 

strangle himself than commit the 

same sin, and the sight of an 

electrician or carpenter or prop- 

erty man with tears streaming 

down his cheeks, his neck muscles 

bulging in an effort to smother a 

cough or sneeze in the midst of a 

scene is not uncommon. 
The cameraman’s unpardonable 

sin is committed when he fails 

to check his film magazine and, 

consequently, runs out of nega- 
tives in the middle of a take or, 

as has happened, shoots a com- 
plete scene without any film in 

his camera. 

A sound man commits the un- 

pardonable sin of his department 

when he gets careless with the 

microphone at the end of his 

boom and moves it into such a 

position during a scene that it 

throws a shadow on an actor or 

against a wall in the background. 

Electricians make their most 

grevious mistake when they ac- 

eidentally move or turn off a light 

during a scene and “grips,” the 

handymen on sets, commit the 

unforgivable sin if they come to 

work wearing squeaky shoes. 

Property men commit the un- 

pardonable sin when they neglect 

to read a seript thoroughly, and 

they overlook some essential 

prop and fail to have it on hand 

when it is required. The wardrobe 

man or woman assigned to a 

picture makes a most grievous 

error when he or she “scrambles” 

a costume, thereby causing an 

actor to wear different apparel in 

consecutive scenes which should 

match. 

“The Go Getter” is a comedy- 

drama made from one of those 

delightful Peter B. Kyne stories 

involving that lovable old char- 

acter Cappy Ricks, owner of 

steamships. 

George Brent and Anita Louise 

carry the romantic interest, while 

Charles Winninger plays Cappy. 
The picture was directed by 
Busby Berkeley, from a screen 

play by Delmer Daves. 
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Not For Pictures 

Anita Louise and George Brent, 
co-starred in “The Go Getter,” 
the Cosmopolitan production 
coming to the ........ Theatre 
ON. og epee evidently carried 
their interest in each other off 
the set. Here they are, caught 
by the candid camera strolling 
down Hollywood Boulevard arm 

an arm. 

Mat No. 103—10c 

HOW TO KEEP FIT 
IN ONE LESSON 

George Brent, who is currently 

co-starred with Anita Louise in 

the Cosmopolitan picture, “The 

Go Getter,” keeps himself in top 
physical condition by punching 

the bag regularly each morning 

for fifteen minutes, followed by 

a similar period of rope skipping. 

“The Go Getter” is the current 

attraction at the 
Theatre. It was 

Busby Berkeley. 

ASSUMED LIMP 
WON’T GO ’WAY 

George Brent limped so long in 

the role of Bill Austin in the 
Cosmopolitan adventure picture, 

“The Go Getter,” that it became 

a habit, and he unconsciously 

found himself hobbling along 

even when he was not in char- 

acter. 
Brent supposedly has an arti- 

ficial leg in the picture which 
opens next at the 

Theatre. 

Pr 

directed by 

ANCIENT INSTRUMENTS 

Anita Louise, Warner Bros. star 

who plays opposite George Brent 

in Cosmopolitan’s “The Go Get- 
ter,” owns a piano that is 80 
years old and a violin that was 

manufactured in 1720. 

Has Many Talents 
Held In Reserve 

Though Anita Louise pos- 
sesses an impressive assort- 
ment of talents in addition to 
her histrionic ability, she has 
never been called upon to use 
more than one of them in a 

motion picture. 
She danced as_ Titania, 

Queen of the Fairies, in “A 
Midsummer Night’s Dream,” 

but she has never been called 
upon to play the harp or 
speak anything but English in 

a picture. 
Miss Louise, who is cur- 

rently playing the feminine 

lead in Warner Bros.’ Cosmo- 
politan picture “The Go 
Getter,”’ at the 
Theatre, speaks seven lan- 
guages. She also sings and 
plays the piano and the harp. 

CRASH SURVIVOR 
AIDS IN FILM 

Peter A. Goode, a survivor of 

the erash of the navy dirigible 

Macon, acted as technical adviser 

for a sequence of the Cosmo- 

politan production, “The Go Get- 

ter,” depicting the great airship’s 
fatal plunge into the Pacific. 

George Brent, Anita Louise and 

Charles Winninger have the lead- 

ing roles in the production. Win- 

ninger portraying Peter B. 

Kyne’s famous fiction character, 
Cappy Ricks. It opens at the 

Theatre on 

20-YEAR OLD IS 
FILM VETERAN 

Although she has not yet 

passed her twentieth birthday, 

Anita Louise is currently playing 

her fiftieth film role as the daugh- 

ter of Cappy Ricks (Charles Win- 
ninger) in the Cosmopolitan pro- 
duction, “The Go Getter.” 

George Brent is the male star 

of the picture. Busby Berkeley 
directed it. It will be the feature 

ALELACTION™ at UNO™ ne as 3 = 

Theatre, beginning next 

eek os oe COIR NFER “ease 6 0 6: Be 

STARTED ROGERS 
TOWARD THE TOP 

Charles Winninger, who is cur- 
rently playing the role of Cappy 

Ricks in the Cosmopolitan pro- 
duction “The Go Getter,” is 

eredited with giving the late Will 

Rogers his start in the theatre. 

Winninger produced “The Wall 

Street Girl” on Broadway. It 

lasted only a few days, but it 

brought Rogers to the stage in 

his first part. 

“The Go Getter” will open at 

the Theatre next 

WHAT CAR IS IT? 

Charles Winninger could write 

an excellent testimonial for one 

automobile manufacturer. The 
actor, who plays Cappy Ricks in 

the Cosmopolitan adventure 

drama, “The Go Getter,” now to 
be seen at the Theatre, 

has driven one make of motor car 

for nearly fifteen years. 

STAR CREATES MELODIES 

Anita Louise writes music, but 

for her own enjoyment only. She 
has never tried to have anything 

published, although musicians 

have told her that her work is 

outstanding. Miss Louise is cur- 

rently starring in “The Go Getter,” 
at the Theatre. 

GEORGE DINES IN 
SLUMBER PANTS 

Diners in -the Warner Bros. 

studio cafe were startled one 

evening when George’ Brent 

strolled into the restaurant in 

pajamas and dressing gown. 
Brent explained that he. was 

doing a night sequence in the 
Cosmopolitan production of Peter 

B. Kyne’s “The 'Go-Getter,” which 

required him to wear pajamas, 

and in order to save time he had 

driven to the studio from his 
San Fernando valley ranch in 
the costume he was to wear. 

Anita Louise plays opposite 

Brent in “The Go-Getter” and 

Charles Winninger has the role 

of Cappy Ricks. The picture, di- 
rected by Busby Berkeley, comes 

to the 

OOLONG FOR ANITA 

Anita Louise is the latest fem- 

inine star to join the ranks of the 
late-afternoon tea drinkers. Miss 

Louise had tea served at 4 o’clock 

every afternoon for herself and 
other members of the cast on the 

set of the Cosmopolitan picture, 

“The Go-Getter.” The film is now 

on view at the Theatre. 

MUSICAL MOVIE STARS 

John Eldredge, who is playing 
the role of Lloyd Skinner, gen- 

eral manager for Peter B. Kyne’s 

famous fiction character, Cappy 

Ricks (Chares Winninger), Cos- 
mopolitan’s “The Go-Getter,’’ is 

the only known actor who plays 
the cello. Anita Louise, leading 

lady of the show, is a noted harp- 
ist. The picture, in which George 

Brent has the male lead, comes to 

the Theatre on 

NO FUN IN THIS 

Individuals who have the im- 

pression that acting in pictures 

is all play would do well to con- 

sider the experience of George 

Brent and Anita Louise. They 

spent an entire night during a 
spell of wintry weather, thinly 

clad aboard a life raft afloat on 
the ocean off Santa Monica pier 

for a sequence of the Cosmo- 

politan production “The Go Get- 
ter.” The picture is now on view 

at the Theatre. 

Go Getter’s Gal 

Beautiful Anita Louise is the 
boss’ daughter and the traveling 
salesman is George Brent who 
takes her on the craziest honey- 
moon a girl ever had to swim 
home from, in the Cosmopolitan 
production “The Go Getter,” now 
playing at the ....... Theatre. 

Mat No. 105—10c 

Theatre next 

LOG OM 

Anita Louise owes her film star- 

dom to a New York commercial 

artist who engaged her, at the 

age of two, as a model. That 

work led to the stage and even- 

tually to films. 
* * *% 

George Brent has the most per- 
fect physique of any actor in 

Hollywood, according to Mushy 

Callahan, who has acted as trainer 

to scores of stars. 
* * *% 

John Eldredge claims he can 

grow a presentable mustache in 

three days. 
* * *% 

George Brent has purchased ten 
acres of farm land near Palm 

Springs, Calif. He expects to 

plant it all in lime trees. 
* * * : 

Her role in “The Go Getter” is 
Anita Louise’s fiftieth film part. 

* * *% 

Punching the bag, and skipping 

rope are George Brent’s two 

favorite methods of keeping his 

muscles in trim. 
% * *% 

Although she has made several 

trips abroad and visited almost 
every country in Europe, Anita 
Louise has not as yet gotten to 

England, which she feels would 

be her favorite country. 
* * * 

Anita Louise has played in 

three of the four Warner Bros. 
films which were selected as 
among the ten best of 1936. They 

were “The Story of Louis Pas- 
teur,” “Anthony Adverse,” and 

“A Midsummer Night’s Dream.” 
* * * 

An 80-year old piano and a 

violin that dates back to 1720 

are among Anita Louise’s most 

cherished possessions. 
* * * 

The only feminine harpist in 

Hollywood, Anita Louise prac- 

tices daily, and is training her 

voice for grand opera, as well. 

ANITA LOUISE’S 
LIFETIME DIARY 

Anita Louise, who co-stars with 

George Brent in the Cosmopolitan 
production “The Go Getter,” now 
at the Theatre, has a 

diary which she has kept since 

her eighth birthday. 
The diary consists of twelve 

completed volumes, one for each 

year since the actress began rec- 

ording daily the events of her 

life. The thirteenth volume was 
started last January 9, when Miss 
Louise celebrated her twentieth 

birthday. 

BOY MEETS GIRL 
KISSES GIRL! 

Although both George Brent 

and Anita Louise have been under 

contract to Warner Bros. studios 
for several years, they never met 

until shortly before they began 
their co-starring assignment in 

the Cosmopolitan prouction, “The 

Go Getter,” which will be shown 
at the Theatre begin- 

STW Ue eee Re ae 

Their first seene—photographed 

only a few moments after Direc- 
tor Busby Berkeley introduced 

them—was an intimate love ses- 

sion which had to be shot five 

times before Berkeley was satis- 
fied. Each time Brent and Miss 

Louise had to embrace and kiss 

twice. 
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RENT THESE ACCESSORIES 
For the showman who, under the 

new plan, rents these one’s, three’s, 

or six’s for display purposes, the at- 

SIX SHEET tached prices speak for themselves. 

NEVER HAS SUCH BEAUTI- 
Kental FULLY COLORED AND CARE. 

48: EACH 
FULLY PREPARED PAPER 
BEEN AVAILABLE AT SUCH 
COOPERATIVE PRICES! 

SPECIAL QUANTITY 
PRICES—(The following prices 
are quoted to the exhibitor only 
under condition that these post- 
ers are to be used for posting or 
sniping in connection with the 
advertising of GO GETTER): 

ONE SHEET 

Rental 
& © EACH 

One-Sheets—50 to 99, Ile ea.; 
100 & over, 9c ea. Three Sheets 
—50 to 99, 32c ea.; 100 & over, 
28c ea. Six-Sheets—25 to 49, 80c 
ea.; 50 to 99, 70c ea.; 100 & 
over, 60c ea. 

THREE SHEET 

ZA 

2A... 

14x36 

INSERT : » en 22x28's 

7 en @ aS Rental 

12... 37Gd 20<.. 1 haa 
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40x60 
PHOTO GELATIN 

11x14’s 
om y. , COLOR-GLOS PRINTS ! ZA 

Cc 
EACH 

SET OF 8 

soi BRENT 
| ach VOUISE | The 40 x 60 to the left is a full- 

color, varnished photo gelatin. 
It is really a photograph, which 
means that it is lifelike. The 
wise showman knows that pho- 
tographic art work sells the 
“living image” as it appears on 
his screen. 

NON-RENTAL ITEMS 

Color-Glos prints are available in 

both 8 x 10 and 11 x 14 sizes. 10 

assorted scenes to a set and may 

be rented singly. 

PRTG oie arrci scree nieees OR 

fie Ace ete . : = adnandiicoens 

24-SHEET 
Beautifully lithographed in brilliant colors 

PRI E Ce 2 a nee eater 8 Te Fe $2.40 each 

eee OD il. ceed eerie ees ERO 

LO to 24 incense 200 each 

ZDKANA OVER: Bock ccocencinseces $1.75 each 

REGULAR WINDOW CARD JUMBO WINDOW CARD 

Prices: Prices: 
Lk to. 49 see 7C ea. 
50 to 9907. eee ee ae ee een 6c ea. LUSEOLESO es oe eee el een ee Creme 

100 & over .... “oititatessnivicninn ae ts 100 and over .. 
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They call him go-getter George, 

and, boy, dees he go get her! 

_ But who wouldn’t— with Anita _ : $2.25... per M 
as the goal in a knock-down- 

_ and-drag-out romance thathas For 5M or over 
more laughs, more action in _ : 

__ every minute than most people : e 
ee in a lifetime! 

$2.50...perM 
For less than 5M 

wT TAKES A "GO-GETTER” TO CONQUER A GORGEOUS GIRL AND tee oe blest Go 
RUEB¥ OE FR ow By at Lame: 

awe hecames  oCapsy = 

: SS eke Ok Reba ling ana: 
: Aparkiing with the heand: 
: - of gaad tumor that anty 

: 7 ¥ Charles Winninger 
g Shan: deter If yon Hhed : 

: 4 ‘ Rims pT Rree Soar’! 
OR, AIT a pow see: 

“HAS WHAT [T TAKES TO MAKE GOOD WITH STUNNING | iin “ta 09-6ETtER 

This snappy colorful show- 

ot _ man’s herald has the clever 

catchlines and seat selling 

voreuos con | é ~ gf | 4 : 4ih 7 art exhibitors need for a 

Ane pavies : (7k af ts Ss - - really complete campaign on 
ctiticaframMaine @ ¥ é eg . ie : : : : 

‘to Matibu na the — 6 — —— this picture. Entire reverse 
most heautitul & : : : : 

vith side has been left blank 
ixt in Matiywand! 

| H A R L ES leaving enough room _ for 

W | N N | N GE R | / both your imprint and tie- 

APPLAUSE TO [¢- ii , : : e? | JOHN ELOREDGE+HENRY O'NEILL+JOSEPH up ads. Give this herald 
GEORGE BRENT __ CREHAN + GORDON OLIVER + EDDIE ACUFF : . : wide distribution in stores, 
. tae fated menor), pur arse =.) Directed by ..... BUSBY BERKELEY xohard a8 Haile... ee ¥ : { j i : : : 

ROR vv veh 3 : 3 f% 3 : 

heart-breaker, flash: | ig f/f A@Sinopolitan Production So packages, through the mail, 
ing with good shave : : ae 
anal wanda . — Jf A WARNER BROS. PICTURE —. 2 and as a program. 

ha ee a al 

These fotos are printed in sepia ink on heavy India tinted 

stock and pebbled. The result is a beautiful sepia foto, 

suitable for framing. Remember, they cost you no more 

than ordinary black and white items of the same type. 

By all means see a sample of this bargain-priced deluxe 

item at your VITAGRAPH EXCHANGE. 

Additional Fan Fotos are available 

on these Warner Stars: 

ERROL FLYNN JOAN BLONDELL 

BETTE DAVIS OLIVIA de HAVILLAND 

KAY FRANCIS MARION DAVIES 

FERNAND GRAVET DICK POWELL 

$5.50 per M - $3.00 for 500 
ANITA LOUISE Ask the VITAGRAPH AD SALESMAN for our special quantity price GEORGE BRENT 

| es Alert showmen are everlastingly on the 

GEOR GE WARNER BROS. — ' seein apt Ene to = 

their individuality in showmanship. The 

wide range of display accessories avail- 

able thru our display plan gives you a 

most complete expression to your show- 

7 ER manship selling campaign. 

_ with ~ CHARLES WINNINGER Gs aoe Drop us a postcard today. Let us tell you 

how your theatre can have these displays 

at a reasonable weekly rental fee. 
24” x 60” 

(also available in size 24” x 82”) AMERICAN 

DISPLAY COMPANY, INC. 

525 West 43rd Street aa” 60” 
New York City i (also available in size 30” x 40”) 
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Rent twice the amount of accessories you are now buying at no addi- 

tional cost, and thus protect your business with full advertising coverage. 

OR SAVE 45 PERCENT OF YOUR PRESENT ADVERTISING COST. 

That’s Why The Nation’s Showmen Say 

WELCOME 
TO WARNER BROS. ADVERTISING ACCESSORY 

RENTAL PLAN 
Your Vitagraph Ad Salesman is happy to announce that be- 

ginning May 2nd, 1937, the great bulk of advertising accessories 
for Warner Bros., First National, Cosmopolitan, Vitaphone Pic- 
tures, will be distributed exclusively on a rental basis, as indicated 
in the accompanying schedule. 

That this move is in the true interests of the exhibitor will be 
apparent in the facts below. Only after a year’s exhaustive re- 
search has the Rental Plan been finally adopted. The following 
advantages are obvious: 

1. The exhibitor saves from 35% to 50% on rentals, as against 
his accessories costs for similar items used prior to May 2, 
1937. 

2. Any exhibitor who continues to spend the same amount for 
accessories as in the past, can get twice the amount of mate- 
rial and thus adds PROTECTION to his gross. 

3. The Plan makes it possible for Warner Bros. to supply many 
new items not handled heretofore, plus greater variety ot 
standard items. 

4. It means a continuous release of fine, clean material from a 
dependable source at standardized prices. 

5. The Rental Plan points the way to increased use of distribu- 
tor accessories. With this increase Warner Bros. proposes 
to greatly improve its accessories service. The maintenance 
of enlarged, highly efficient advertising and art departments 
will insure better sales angles than could be procured from 
any other source. The highest standards of reproduction will 
be used. A constant effort will be made to develop new items. 
The lowest possible rental charges will be maintained. The 
increase in accessories business will mean a constantly im- 

proved Accessories Deprtment and a constantly improved 

exhibitor service. 

Items designated are rented on the basis that they must be 
returned within five days after final playdate. Two types of credit 
allowance are made for returned material; namely, FULL 
CREDIT allowance for material returned in good condition, and 
SECONDARY CREDIT allowance for material returned in 
badly damaged condition. “Badly damaged” means so carelessly 
handled as to be unfit for further use. All material must be re- 
turned prepaid. 

We pledge Warner Bros. ad salesman to be exceedingly len- 
ient and fair in the matter of credit allowances. In return we ask 
that ordinary and reasonable care be exercised in the handling of 
items so that we may in every case give FULL CREDIT. It is 
our purpose to give FULL CREDIT, and not to give secondary 
credit unless absolutely necessary. 

Material is protected in transit with special mailing cartons 
for items that can be rolled, and envelopes with corrugated stiffen- 
ing for flat items. The same containers are used by the exhibitor 
for the return of the material. A return address shipping label is 
enclosed in each container. When the material is returned, this 
shipping label is pasted on the outside of the container and thus 
eliminates the necessity of writing a return address. 

Secure the full details of the Plan from your Vitagraph branch 
now. Advise the branch of the approximate amount of material 
you use each week and ask for an estimate of these same items on 
the rental basis. You will be agreeably surprised by the amount 
of money you save, by the quality of the material, by the cheerful 
and efficient service rendered, and by the new types of items that 
are offered to you! 
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